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20 ¢o 120 Yards of 


Every Scalamandre Design 


are Still in Stock 


Tere is no need for the decorator to hesitate in choos- 
ing pure silk for current decorative commissions, or to re- 
frain from showing samples of Scalamandre numbers to 
their clients. We have on hand an ample supply of all de- 
signs and colors—from fifty to one hundred and twenty 
yards of each—which were woven prior to the recent re- 


strictions, any quantity of which are immediately available. 


Samples of these may be obtained in the usual manner, 
and the decorator is urged not to forego the superb and 
matchless quality of these fabrics in the fear that once 
chosen, they may be impossible to procure; as we will pro- 
tect him with advance notice of any discontinuance of present 


design numbers. 


We are still buying processed silk not frozen by the 
United States Government and available for civilian use. 


Ask for quotations on special weaves. 
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BRUNOVAN, INC. 


SYLVAIN BRUNO, PRESIDENT 
383 MADISON AVENUE, NEW YORK 
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the best that their money can buy.. . the 
Palmer & Embury Upholstered Line, at Stiehl’s. 





Just now, your trade is more quality-minded than 


for a decade .. . and better able to pay for quality. FP 


How fortunate that this trend comes just as Palmer 


& Embury Upholstered Furniture goes to Stiehl’s. 


This move joins the most famous quality line of a 


lifetime with the oldest and largest trade display. 


In spacious, brilliant settings, each piece is true to 
Palmer & Embury traditions. 


The line is on the same price basis as before . . 


a safeguard to your profits in a rising market. 


Use the Palmer & Embury Section freely at Stiehl’s. 


If you can't accompany clients, a note will admit them. 





A.H.STIEHL FURNITURE COMPANY 
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OCTOBER, 1941 


FORM™M’ERLY 
INTERIOR DECORATOR 


For November— 


Marking the first anniversary of IN- 
TERIORS under its present ownership, we 
shall publish the largest issue in the 
magazine's history, including at least 
six special features of great importance 
to all interior designers, not appearing 


in any other magazine in this field. 


PUBLISHER CHARLES E. WHITNEY 
EDITOR FRANCIS de N. SCHROEDER 


MANAGING EDITOR GLADYS WELLS LAWRENCE 


ART EDITOR COSTANTINO NIVOLA 

eiror (Ce DONALD R. DOHNER 

TECHNICAL EDITOR ELIZABETH M. KAUFER 

STAFF 

PHOTOGRAPHER cegQertweF €é t.t BOWEN 

FOREIGN 

CORRESPONDENTS BASEDEN BUTT, ENGLAND 
MAUDE T. FERRIERE 
F R A N c E 


INTERIORS IS PUBLISHED MONTHLY BY THE WHITNEY PUBLISHING 
COMPANY, PUBLICATION OFFICE, 34 NORTH CRYSTAL STREET, 
EAST STROUDSBURG, PA. EXECUTIVE AND EDITORIAL OFFICES, 
11 EAST 44TH STREET, NEW YORK, N. Y., PHONE VANDERBILT 
6-2954. JOHN R. FRITTS, ADVERTISING MANAGER. SUBSCRIPTION 
PRICE $2.00 PER YEAR, $3.00 FOR 2 YEARS IN THE U. S. AND 
ITS POSSESSIONS. CANADA, $2.50 PER YEAR, FOREIGN, $3.90 
PER YEAR. FOR THE TRADE ONLY. PRICE 25C PER COPY. 
COPYRIGHT 1941 BY THE WHITNEY PUBLISHING COMPANY. 
ALL RIGHTS RESERVED. PRINTED IN U. S. A. ENTERED AS 
SECOND CLASS MATTER AT THE POST OFFICE AT EAST 
STROUDSBURG, PA., UNDER THE ACT OF MARCH 3, 1879. 


FOR THE PROFESSIONAL INTERIOR DESIGNER 


Cover—Gifts and Accessories, See Page 46 
Open House—Nancy V. McClelland 
Letters to the Editor 

Editorial 

Luxury in the Desert 

Old Houses Move to New School 

Stage Design 

Jo Mielziner 

Schumacher’s New Showroom 

Anatomy for Decorators—Office Furniture 
Floors and Flooring Materials, Part Il 
American Fashions in French Settings 
Organic Design at the Museum of Modern Art 
Designed for Transient Living 

National Antiques Exposition 

Industrial Design—Donald R. Dohner 
Gifts and Accessories 

Newsreel 

Accessories in Wood by James Prestini 


Interior Sources 
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Animals corralled at “The Waldrons “ 


J. H. Thorp &>» Co., Inc. 250 Park Avenue at 47th Street New York 
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NEW YORK: 385 MADISON AVENUE 
BOSTON: 203 CLARENDON STREET 
CHICAGO: 1638 MERCHANDISE MART 


DUNBAR FURNITURE MANUFACTURING COMPANY : BERNE, INDIANA 


OCTOBER 1941 





EDITOR’S NOTE.—Because Miss McClel- 
land is not only a decorator of great 
ability, but also the National President of 
the American Institute of Decorators, an 
organization boasting nearly 600 members 
in 32 state chapters, we are publishing 
this important message here, instead of on 
our Letters Page, where it would normally 


belong. 


Dear F.W.G.: 


I have read your letter to the editor in 
the August issue of INTERIORS under the 
heading “Decorators are Boobs,” and, as 
the National President of the American 
Institute of Decorators, feel that you 
should have a reply from some one who 
knows what decorators are doing and what 
they hope to do in the future. 


ARE DECORATORS BOOBS? 





that. if you had really desired the services 
of a competent decorator, it would have 
been the simplest matter in the world to 
have obtained them inside of fifteen min- 
utes. The fact that you, a business man, 





OPEN 


the interior designer. We _ invite 


this page. 





This page is devoted to the free discussion of various problems facing 


salers, manufacturers or others associated or interested in this pro- 
fession, on the subject herewith presented, or on any other question. 
INTERIORS may not always concur with the opinions expressed on 
It is our hope that sincere discussion of many of the 


problems vexing our readers may eventually lead to their solution. 


HOUSE 


comment from designers, whole- 








You complain because you have been 
“overwhelmed by experts, each one want- 
ing to sell you his services.” Then you 
complain because among them there was 
not an interior decorator. You admit that 
your new house created problems “which 
you would have been glad to have paid a 
small fee to have taken off your minds.” 
You did not know what paint or what 
colors to use. You did not know all you 
should about your furniture, your rugs or 
your slipcovers. Yet you preferred to 


bungle along by yourselves, “spending 
days wading through rivers of doubt” or 
wading through catalogs, rather than send- 
ing one telephone call to the American 


Institute of Decorators to ask for help. 


Whose fauit is this? You blame the deco- 
rators, because we did not ring your door- 


bell, or telephone you, or hound you at 


your office to tell you how much you 
needed us. We on the other hand feel 






decided to waste your own time and your 
wife’s in efforts to do something entirely 
outside of your knowledge or experience 
suggests that you enjoyed amusing your- 
selves in this way and did not actually 
want to ask for expert advice or object to 
living with your mistakes, 


1 note also that most of the people who 
pursued you to your new home were sales- 
men like “the butcher, the baker, the can- 
dlestick maker”. 
that the decorator belongs in this same 


Evidently you consider 
category. Possibly at one time this was 
true. Possibly it still is true of many so- 
called “decorators” who are not members 
But the Insti- 
tute for the last ten years has been doing 


of the American Institute. 


its utmost to put decoration on a profes- 
sional basis. A long period of thorough 
academic and technical training is  stipu- 
lated as one of the qualifications for mem- 
bership. We know that only through edu- 





by NANCY V. MCCLELLAND, A.I.D. 


cation and experience is a decorator prop- 


erly qualified to give the advice and 
counsel needed by those who build. Deeo- 
ration, like architecture, is a profession. 
If you accept this definition of decoration, 
you will understand how impossible it is 
for professional people to follow the 
methods of your other callers in order to 
obtain your patronage. 
Suppose we had done so. Suppose you 
had found a decorator’s card at your door- 
step along with the plumber’s and_ the 
buteher’s (one of our members has already 
written you this). Would you feel assured 
that this person was a trained and high- 
class decorator? 


You are proving what others have already 


told me—namely that a mist of misunder- 





standing floats around the name “decora- 
tor”. I hear that some people are even 
frightened by the word. I believe that our 
problem today is two-fold; first, to make 
it very clear to the publie what the fune- 
tion of a decorator is and what we can 
contribute to the fine art of living; second, 
to prove to ail the middle-income class that 
we are no longer following the methods of 
the past, but that we are actually teday 
“designing in space and color”’—achieving 
beauty through color, and through right 
arrangement, with simple things. 


\ whole new group of citizens is needing 
our aid, Some of them are approaching the 
decorator timidly and with misgivings. 
Until they see just what they get for their 
money, they are not certain that they are 
taking a wise course. It is our privilege to 
put our training and experience at their 
service and prove to them that we can give 
them something lovelier than they have 
ever had before, for a reasonable fee. 


To put these facts squarely before the pub- 
lic, the American Institute of Decorators 
has recently organized a publicity cam- 
paign which, we hope, will explain our- 
selves to the people who need our services. 
If this campaign of lectures, magazine ar- 
ticles and radio programs is successful, we 
shall be able to prove that no job is too 
small for a decorator and that a decorator’s 
services are even more vitally necessary for 
a small house or a small apartment than 
for a large one. 


This is our hope for the future. Is that 
being “boobs”, F. W. G.? 


We expect to meet you one day and ask 
you some other questions, too. 


F.W.G. has agreed to appear in person 
before the AI.D. on October 15.—Ed. 
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Magnificent bureau bookcase: 
Chippendale piece, Circa 1760) 
tinguished“ by the following © 
marks of quality: original, 

chased brasses; ball-and-claw: fe 
carved cornice and eagle pedim: 
interior compartments; warm. 2 
beautiful colour. A piece of this dis- 
tinction rarely reaches these shores 
The handsome Chippendale* arm — 
chair was formerly owned by Lady ~ 
Kerr Clark. 
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383 MADISON AVENUE, NEW YORK 
IN CHICAGO IN LOS ANGELES 
Charles B. Geller, Harold W. Herlihy, 
6th Floor, Merchandise Mart $16 S. Figueroa Street 


Sole American Distributors for: 


ARTHUR BRETT & SONS, LTD. 


3 J any wed to a warm at 
mon brown; decorated with gilded brass ormulu. The — 
~~ top slides back, revealing a series of useful drawers and 
“compartments, of which several are secret—vastly intrigu- 
ing because of their ingenious concealment. 
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...and all through the years, such fresh colors will animate your rooms and treasure 
a holiday spirit. Surely, put your house on your gift list, with a notation to your deco- 
rator to show you samples of these and other Goodall weaves. Above: Swag of printed 
mohair satin, buttery in tone and surface. A ribbed stripe with glinting nub. Dorothy 
Liebes’ looped fringe, reproduced for the first time on power looms by Goodall... a 
mill that completes every process from raw yarn to rich yardage... that is blending 
originality with tradition in fabrics to fit anywhere from maple to modern! 


A Division of Goodall Worsted Co. 
61 East 53rd Street, New York City 


This C: jor Page will appear in the November issue of HOUSE & GARDEN 


6-154 Merchandise Mart, Chicago 
Home office and Mills, Sanford, Me. 
























Fourteenth National 


Antiques Exposition 


To Take Place in the Ballrooms of the 


HOTEL COMMODORE, New York City 
October 20 to 24, 1941 


HE most complete and compre- Significant examples of Early Amer- 

hensive collection of antiques as- ican china, pewter, glass, prints, 
sembled for purchase in recent years. paintings, needlework, rugs, furniture, 
clocks, and dolls. 


* oe # 
* & & 
One of the outstanding features of the Treasured wares only recently released 
I:xposition is the number of visitors by the vicissitudes of war from Eng- 


land’s ancestral mansions and made 
available to the public for the first 
time, despite the rigors of submarine 


who come each year with their own 


decorators, for they recognize the 





splendid opportunity offered them to . 
; warfare and bombings. 
select and purchase rare decorators 
items. A multitude of examples from Fn Fe ire 
, , Choice items and rarities from coun- 
which to choose the pieces desired. ' 
tries not now accessible to collectors— 
es ¢ 8 chinoiserie, oriental rugs, porcelains, 
nd ; ae tig 7 antique fabrics, old prints, jades, 
Prized antiques rich in tradition and ‘ 
P jewelry. 
steeped in lore, from nearly every part $se 
of the country and almost every ‘oun- — : . 
t the country and almost every coun Selected array of small pieces suited 


try in the world... furniture, silver, to the growing interest in antiques as 
china, glass, porcelains, prints, paint- Christmas gifts. Also valuable to 
ings, bric-a-brac, ete. decorators as accessories. 


Jot down the dates and plan to see 
The Most Important Assemblage of Antiques 
Anywhere in the World Today 


NATIONAL ANTIQUES EXPOSITION 
95 Madison Avenue, New York, N. Y. 
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We're telling 


7,200,000 FAMILIES THAT 


tg wakes a 














STANDOUT MAGAZINES present Designed for 
Happiness Glass advertising in nearly thirty 
million printed messages, to more than sixty- 
five million readers. 


Designed for Happiness 


Authorized 


SALES: SERVICE 





SIGN OF SERVICE! The Libbey-Owens-Ford 
distributor who displays this sign renders ex- 
Pert service in supplying glass units for every 
job, large or small. 


CTOBER 1941 




























THERE’S DOUBLE BEAUTY in every room 
where you place mirrors of Libbey -Owens- 
Ford Polished Plate Glass. Clear and true, 
they reflect the life and color of their sur- 
roundings, make rooms seem larger, add 
charm that only skilled decorating and 
quality mirrors can express. 


Big. new National Advertising Campaign makes clients 
more appreciative of your modern Glass suggestions 


e Clients can be fussy. They can be nice as pie, too... and are more likely 
to be if you include glass features in your recommendations. Why? Because 
Libbey-Owens-Ford, through its new, broadened national campaign, has 
made it both smart and practical to have a home in which glass is freely 
used for decorative treatments as well as for utility purposes. 

Last month, this month, next month...and on into next year—full 
page, full color advertisements in the nation’s leading home interest maga- 
zines are showing how glass can add convenience, comfort and beauty 
to the home. These advertisements reach nearly eight million families. the 
25 per cent most interested in their homes... your best prospects. 

Your clients have been pre-sold. You will find them enthusiastic about 
and ready to consider your suggestions on how their homes can be made 
more livable with Glass Designed for Happiness. Your Libbey-Owens-Ford 
distributor will be glad to work with you. Libbey-Owens-Ford Glass Com- 
pany, Dept. I-1041, Nicholas Building, Toledo, Ohio. 


LipBey: Owens: Forp 
juss Designed for Happiness 
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eLmeucan Beauties —The silk embargo... remaining silk ear-marked for parachutes and cartridge 
cloth for the big guns! Smart people looked around and discovered that many of our most beautiful, most luxurious 
fabrics had, for years, owed their new luxury and beauty to an American-produced fiber . . . rayon, —and could not 
be produced without it. They discovered, furthermore, that many of the most beautiful of these fabrics, used by interior 
decorators for their loveliest rooms, were Crown Tested to assure gallant wearing and cleaning qualities. So, when 
silk does return, Crown Rayon will continue to be employed in the finest of decorative textiles. 

Several great American stores have actually made Crown Tested Rayon decorative fabrics a policy. So you’re sure to 
find American Beauties like the Louis XV patterns shown here at a store near you. Ask for Crown Tested Rayon Fabrics! 


FIBER CONTENT: The damask, 63% rayon, 37% silk + The satin, 
64% rayon, 36% silk + The stripe, 36% rayon, 41% cotton, 23% silk. 


AMERICAN VISCOSE CORPORATION + World’s Largest Producer of Rayon Yarn 
Sales Offices: 350 Fifth Avenue, New York City Providence, R. I. Charlotte, N. C. Philadelphia, Pa. 


THE FIRST NAME IN RAYON...THE FIRST IN 











Copr. 1941 
American Viscose Corporation 


*Reg. U. S. Pat. Of. 


TESTED QUALITY 





As seen in House Beautiful—November, 1941 
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WALDORF TURKISH 


Sir: 


I was very much interested in reading an 
article in the September issue of your 
magazine entitled “The Cosey Corner,” 
(but why this spelling may I ask?) and I 
was particularly amused by your thesis that 
the cosy corner was the direct forebear of 
the present day game room and _ private 
cocktail bar. I did not care for your sug- 
gestion that the cosy corners of an earlier, 
and in many ways happier day were solely 
used for spooning and other nonsensical 
hanky-panky. As one who has relaxed in 
many a cosy corner let me assure you that 
young ladies—I use the term advisedly— 
not only never indulged in mixed drinks, 
but knew how to comport themselves 
within their own homes. 

The chief example that you chose to il- 


lustrate was indeed very typical of the genre 


of Turkish cosy corner, but it cannot 


compare in completeness of furnishings 
with the Turkish Room of the old Waldorf 
Astoria, which had not only a perfect cosy 
corner draped in the most expensive roman 
striped silks, but a hand carved ceiling in 
the Moorish taste, and quantities of spe- 
cially designed furniture, inlaid with sil- 
ver and mother of pearl. 

G. van R. S. 

Tuxedo Park, N. Y. 


The Waldorf Astoria has also come forward with a 
description and photograph of the Old Waldorf’s 
Turkish Room, which seems to have been all that 
G. van R. S. remembers. INTERIORS spelled Cosey 
Corner with an e because that is the way that we 


found it in all contemporary references.—Ed. 


RUTHLESS MRS. ENGEL 
Sir: 

Thank you for publishing my letter ‘Lust 
for Quality’ in your September issue. But 
—my name happens to be as above, instead 
of the mythical one you ascribed to me. 
(Mrs. Ruth Engel—Ed.) 

Will you please be good enough to note 





this correction in your forthcoming issue? 
Many thanks for your courtesy. 

Mrs. Robert Engel 

New York City 


MR, RAMSEY’S OAR 
Sir: 

I was interested in your editorial page 
headed, “A New Chair for the Old Man.” 
In fact, | enjoyed it and wish I had been 













there for 1 would have liked to put in my 
oar. I can’t expect Art to understand it, 
but here it is. 

It would seem to me that you can’t be 
superior to the old nor ignore the new. It 
hardly seems necessary to defend the 
things which have stood the test of time. 
But how about the point of view of the 
home owner? 

The world admires a man who has a 
background—who is a part of something 
fine which has gone before. We know this 
instinctively. No editor has to tell us this 
and we feel a certain security when sur- 
rounded with things which have their roots 
in the past. That is why old silver and 
other antiques have such an allure. 

I like the modern touch and we can have 
it even though surrounded with interior 
furnishings with tradition, but we shy away 
from things which smack of the new-rich 
and the social climber. 

So there you are—the modern is fine in 
a bar, cocktail lounge or powder room but 
there is nothing as deadly as the modern- 
ism of five years ago. 

L. W. Ramsey 


Davenport, Iowa. 


A MANUFACTURER ASKS ADVICE 


Ed. note: At the suggestion of Mrs. Ruth Campbell 
Bigelow we are reprinting a letter that the well known 
wallpaper house of W.H.S. Lloyd recently sent her, in 
order that other designers may help solve the problems. 
Dear Madam: 

Notwithstanding an increase in cost of 
about 25%, we understand that some wall- 
paper jobbers contemplate pricing 1942 do- 
mestic papers at 1941 retail levels and al- 
low but 20% discount to the decorator. 

We are inclined to continue the 33 1/3% 
customarily allowed and fix 1942. retail 
prices at levels justified by the increased 
cost. 

With but the wish to work with, rather 
than against the decorator, we would ap- 
preciate a letter from you outlining your 
feeling in the matter as an interior deco- 
rator, 

It is contended by some jobbers that the 
question of discount to the decorator is 
immaterial since “most decorators give 
their discounts away, anyway.” 

We do not believe this to be a fact and, 
to the end the Lloyd policy may continue 
to be “right policy.” we would thank you 
lo express your opinion. 

The decorator has stood by us in the 
years past and we want to do now what 
would be best for all concerned. 

W. H. S. Lloyd Co. Ine. 

John J. Dauler 

New York City 

(More Letters to the Editor on Page 55) 
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CHARAK FURNITURE COMPANY 


444 MADISON AVENUE CHARLES B. GELLER 58 WAREHAM STREET ~ 


NEW YORK GITY Merchandise Mart -, me BOSTON, MASS. 
CHICAGO, ILL. ei 


CA 


BINET SHOPS AT 38 WAREHAM STREET, BOSTON, MASS. 
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How thin should shellac be for ordi- 
nary floor work? How does shellac 
react as a base for wax, varnish, lac- 
quer? How about knotty pine, oak 
floors, drying time between coats? 
All the answers to all your 
questions about shellac are in this 
18-page illustrated book! Every 
paragraph is jammed full of specific 
suggestions, facts that can help you 
use shellac more skillfully, more 
quickly, more economically. 


If finishing is your business you can’t be 
without this book! 


The tough finishing problem you’ve 


got to meet on that new job...the 
special effects you want to get on 
those new floors...here are the an- 
swers, the facts and hints that can 
help you! 

The Shellac Information Bureau 
offers this Handbook free because it 
wants you to use shellac correctly. 
Properly applied, (thinned at least 
half as it comes from the can), there 
is no finish as attractive, as strong, 
as long-wearing as shellac. This 
Handbook will help you get more 
out of shellac—more use, more satis- 
faction, more business. 

Send for your free copy today! 


SHELLAC INFORMATION BUREAU 
65 Pine St., New York City 


Gentlemen: 

Please send me, absolutely free, 
your new 18-page illustrated book- 
let “How to Use Shellac for Best 
Results? containing the latest com- 
plete facts and information about 
shellac. 


SHELLAC INFORMATION BUREAU, 65 PINE STREET, NEW YORK CITY 
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Deep-napped Bigelow Carpet in specially- 
dyed Rose Beige leads harmoniously 
through a series of separate Salons... 











In creating a completely new fashion floor for Saks Fifth Avenue, 
these noted interior decorators have skillfully transformed a huge 
floor area into separate, yet correlated, intimate salons. 

Their clever use of floor covering is an important feature. 
Working with Bigelow Carpet Counsel, they chose a soft rose 
beige Brewster carpet dyed to this shade. This delicate color, 
used for the entire floor, is harmonious with the different pastel 


a gat ag Th 1 fl 1 its | istas bet 
tones of the individual salons. e unusua oor Pp an perml Ss ong vistas between 


rooms through a series of broad passages which con- 


Bigelow Carpet has been chosen for each smart Saks Fifth nect the salons in a continuing line of circular move- 
Avenue store ...in New York, Detroit, Chicago, Beverly Hills ment. Rose beige carpet helps to unify the floor and 
and Miami Beach. And this latest New York installation replaces ties together” the muted blue, green, rose, yellow and 


French grey of the separate salons. This new Fifth 
Floor is designed for effortless buying and selling, 
yet it has the distinction of a luxurious private home. 


Bigelow carpet that has been in service since the opening of 
the store! 

When you have a carpeting problem, 
remember that the services of Bigelow 


Carpet Counsel are available at no extra — ask for Carpet Counsel by 


cost per yard. There are contract spe- 
cialists in Bigelow offices in key cities 


from coast to coast... Bigelow-Sanford 
Carpet Co., Inc., 140 Madison Avenue, BIGELOW WEA y K R \ 
New York, N. Y. 
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75th 


te are cordially invited to 


inspect the many new, delightful fabrics, which, in 
our 75th Anniversary year, have been added to this 
large, comprehensive Collection. Newly decorated, 
air conditioned Showrooms for complete comfort 
and facility await you and your clients. Also, now 
available, for the exclusive use of accredited Decora- 
tors only, are private Showrooms on our 6th floor. 
Here you may develop your plans in complete pri- 


vacy with swift, unobtrusive service to assist you. 


8 6 6 3 4 





Uphobtery and Decorative Gubeics 
IS Cast 5320 Steeet 


New York. 


BOSTON PHILADELPHIA CHICAGO LOS ANGELES 
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THE EDITOR CHANGES HIS MIND 


Clearly that is a privilege that more editors should 
avail themselves of. Last month this department put 
itself on record that the profession of interior design 
was an Art, but now we are not so sure. 


Leastways we do not believe that one narrow defini- 
tion of art: the full expression of an artist's personality, 
should apply to the profession of interior design. 


An artist, by that definition, is really the master of his 
public. He has a story to tell. It is up to the public to 
follow him. 


Interior designers on the other hand should be the 
servants of their clients. Their job, their very important 
job, is to use the skill they have so painfully acquired 
to express in concrete decorative terms the personali- 
ties of the people who have hired them, and to design 
for these clients interiors to express the functions to 
which they shall ke put. 





Regard the two photographs on this page. The one at 





the top is a handsome 18th Century interior in the 
height of Good Taste. Just as it stands it would have 
made a perfect home for one of the early Byrds of 
Virginia. 

Exactly. But it isn’t a home. It isn’t even a country 
club or a museum, It is the interior of a thoroughly 
commercial bank in New York City, though to look 


at it you'd never think that there was a machine gun 





or a tear gas pistol on the premises. 


Below is another interior that was never considered 
particularly tasteful, even when the place was built, 
some fifty years ago. It looks like a beer stube, and it 
is a beer stube, one of the fondest and most senti- 
mentally regarded of all barrel houses in New York 
City. If Luchow’s, on 14th Street were destroyed to- 
morrcw an intelligent interior designer would rebuild 
it as close to its present appearance as possible. If 
the Bank of the Manhattan Company’s elegant branch 


was ever bombed, a new designer should replace it 





with something that at least suggested the function of 
banking.—F. de N. S. 





O TOBER 1941 




















=: 7 

f on @aqee? 
CL B bebal 

ot aeeduet 
A i. \aeeerrt 5 
i anes ohh + 








INTERESTING VIEW OF THE DESERT HOUSE FROM THE 
REAR, SHOWING THE YOUNG OLEANDERS WHICH WILL 
SOON SHIELD THE OPEN SIDED CAR PORT, WHICH SERVES 
IN THIS DRY CLIMATE INSTEAD OF A GARAGE. 


LUXURY IN THE DESERT 


THE FRONT DOOR IS DARK BROWN AGAINST TERRA 


COTTA WALLS. DESPITE THE SUAVE MODERNISM OF 
GLAS: SRICKS AND CONCEALED LIGHTING, THE HOUSE 
IS BUST OF POUNDED ADOBE, LIKE THE ANCIENT INDIAN PUEBLOS. 


Some of the most interesting modern interiors seen in a 
dog’s age are those which Peter Rooke-Ley of Tucson, 
Arizona has assembled, with a fine regard for taste and a 
fine disregard for expense, for the Arizona desert house 
shown on these pages. The house was originally designed 
by Architects Richard Morse and Arthur T. Brown as the 
winter home of a well to do bachelor. It is now being 
extended, by the same architects and the same decorator 
to take care of a large and happy family, though none of 
the rooms shown in this article have been changed. 

The severe exterior of the house has been painted in two 
colors, gray and terra cotta. The walls that receive the 


strongest sunlight being gray, and those that are shaded, 


terra cotta. 








LUXURY IN THE DESERT 
































This is no house for muddy feet, rare as they are in arid 
Arizona. Wall to wall, all over the house, the floor is 
covered with dark brown carpeting, and in the living room 
most of this is covered by an additional white goat's hair 
rug, woven in Cambodia. 


There are no lamps. All lighting is concealed and indirect. 
The predominant color scheme is oyster white and tete 


de negre, Apart from the book cases, which are really the 


chief decorative feature in the house, the most striking 


objects are the curtains, of oyster white velvet, hand 


blocked with purple and green papayas. 





THE LIVING ROOM. THE CORRUGATED SCREEN IN THE 
CENTER OF THE BOOK SHELVES COVERS A FIREPLACE 
USED IN WINTER, NOTE CURTAINS, HAND BLOCKED IN 
PURPLE ON OYSTER WHITE CUT VELVET. 


VARYING THE OYSTER WHITE AND 

TETE DE NEGRE COLOR SCHEME OF THE 
REST OF THE HOUSE, THE COLORS OF THIS 
SHELF LINED HALLWAY ARE CHARTREUSE 
AND GREEN. SMALL REPRODUCTIONS OF 
VAN GOGH PAINTINGS GIVE AN 
ADDITIONAL COLOR NOTE. 
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MODEL OF THE FORMAN SCHOOL FROM ABOVE, 
AS IT SHOULD LOOK WHEN FINISHED. ALL 
THAT NOW STANDS ARE THE SIX CONNECTED 
BUILDINGS AT THE LOWER RIGHT, AND 
THE GYMNASIUM AND LIBRARY SHOWN AT 
THE BOTTOM OF THIS PAGE. 

ARCHITECT ERIC GUGLER, FIGURING SOME 

FENESTRATION. MR. GUGLER IS PROBABLY 

EVEN BETTER KNOWN FOR HIS REMODELING 

OF PRESIDENT ROOSEVELT’S OFFICES IN THE 

WHITE HOUSE, THAN FOR THE HANDSOME 

SCHOOL BUILDINGS ON THESE PAGES. 





OLD HOUSES MOVE TO NEW SCHOOL 


BECAUSE THE SOLID BUT BARNLIKE GYMNASIUM, REMNANT OF A PREVIOUS 
SCHOOL ON THE PROPERTY, SEEMED TO OVERPOWER THE HANDSOME NEW 
LIBRARY AND MASTER'S HOUSE, IT WAS CAMOUFLAGED A DEEP RED. 


ALL PHOTOGRAPHS WERE TAKEN FOR “INTERIORS” BY CROSWELL BOWEN. 




















FIVE TREMENDOUS PINE BOARDS, 
THE CENTER ONE 24 INCHES 
WIDE, PANEL THE CHIMNEY 
BREAST OF THE SCHOOL’S COMMO 
ROOM. THE BOARDS CAME FROM 
NEIGHBORING BARN FLOORS, AND 
WERE EITHER CONTRIBUTED TO 
THE SCHOOL OR EXCHANGED FOR 
CHEAP MODERN PLANKING AT 
7 CENTS A SQUARE FOOT. 
















land at the end of North Street that had once held a 


A job to make any designer’s mouth water is to be 
genteel academy for young ladies but was in a parlous 


made supervising architect of a young and thriv- 
ing boys’ boarding school, and put in charge of a state of disrepair. 
long range building program that may take another Winters in Litchfield can be bitterly cold. Eric Gugler’s 
five years to complete. Such a chance came to the first problem was to rearrange the entire site to take 
well known New York architect Eric Gugler not long every advantage of warm southern exposure and to 


ago. What he has done and what he plans to do for protect the slender legs of little nippers from the biting 


ihe Forman School of Litchfield, Conn., are shown on 





north winds. The scheme that he has lIcid out looks 


on 


these and the following pages. more like a little village ir itself than a typical school 


Litchfield is one of the most complacently beautiful campus. Four or five olu buildings were on the 


villages in New England. It was the birthplace of Mrs. property already, but instead of having a new school 


OL 








Harriet Beecher ("Uncle Tom's Cabin’’) Stowe and of 
her hell fire preaching brother Henry Ward Beecher, 
and it boasts a beautiful double row of elm trees and 
of 18th Century architecture in America. 

The Forman School is for boys between eight and six- 
en years of age. It has no formal classrooms. There 
one master for every eight boys, and the boys are 
expected to do a certain amount of housework as well 
‘s homework, to develop pride in the school and a 


Se a 
of 


nse of responsibility. For the first few years of its 


a0) 


xistence the school was scattered in half a dozen 
Du'dings all over town. About two years ago Head- 
muster John Forman was able to buy a large tract of 
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move into old buildings, Architect Gugler preferred to 
have the old buildings move to make a new school. 

Only three remain on their original sites. The rest 
were ripped from their ancient foundations, and shifted 
like ponderous chessmen to fit the school’s new 
scheme. One came across two cow pastures, down a 
steep hill and across a brook to find its proper place, 
and another house, the original home of Henry Ward 
Beecher, was trundled down North Street and over a 
stone wall. Mr. Gugler was so nervous lest the natives 
consider this sacrilege that he stayed away from the 
job for a month. Later he found that the house had 
been moved from its original site over fifty years ago. 
and now regards the rest of Litchfield without fear. 





OLD HOUSES MOVE TO A NEW SCHOOL 
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THIS WAS GOING TO BE TWO SINGLE STORY ROOMS, UNTIL A WORKMAN, 
PECKING THROUGH THE PLASTER, FOUND THESE SUN WARMED 18TH CENTURY 
BRICKS BETWEEN THE STUDDING AND THE CLAPBOARDS. THE SHUTTERS 
ARE SINGLE PLANKS OF 200 YEAR OLD PINE FLOORING, UNPAINTED. 
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TYPICAL BOYS’ ROOM AT FORMAN SCHOOL. THE BOYS NOT ONLY TAKE CARE 
OF THEIR OWN ROOMS BUT ACTUALLY HELP BUILD THE FURNITURE AND NAIL 
UP THE SHEATHING. RANDOM YELLOW PINE PLANKING IS NOT ONLY CHEAPER 


T 1 
HAN CONVENTIONAL PLASTER AND PAINT, BUT INFINITELY EASIER TO CARE FOR. 


BER 1941 


THIS MASTER'S STUDY IS NOT ONLY HIS LIVING ROOM BUT 
ALSO THE CLASSROOM FOR THE EIGHT OR TEN LITTLE BOYS 
IN HIS CHARGE. THE SAME ANCIENT PINE PLANKING AND 
EQUALLY ANCIENT BARN BEAMS WERE USED, BUT THE HOUSE 
ITSELF 1S MODERN, BUILT TO CONNECT TWO OLD HOUSES. 


CONSIDERABLY MORE RUSTIC THAN THE ORIGINAL STAIRWAY 
IN THIS OLD HOUSE ARE THE EIGHT INCH SQUARE TIMBERS 
THAT FORM THE TREADS AND RISERS IN THIS HALL. NOTE 
THE INTERESTINGLY CARVED NEWEL POST, WHICH HAPPENED 
TO BE CHEAPER THAN A CONVENTIONALLY TURNED ROD. 

















STAGE DESIGN 











PALACE SCENE—ITALY, 1730 
VER since the first scene painters painted Jupiter in the clouds on a canvas flat 

IE stage design has been a fine flamboyant first cousin to the whole field of 

interior decoration, aiding in the development of actual interiors as much as it 

has borrowed from them. 

Because Ixtrertors scarcely knows an interior designer who has not worked for the 

theatre or who would not like to; because Ixrertiors definitely knows no stage 

designer who is not also active in the field of interior design, and finally because 

this is the beginning of the 1941 theatrical season, we are introducing the new 

department. 

We shall not cling always to what booking agents call the Legitimate Theatre. In 


ensuing months we shall illustrate effective movie sets, (Please turn to page 67) 
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“THE WOOKEY,” BY FREDERICK HAZLITT BRENNAN, IS THE STORY OF 
A HEROIC COCKNEY TUGBOAT CAPTAIN IN WAR-TORN LONDON. 


In spite of the fact that he is only 39 years 


ABOVE, MR. WOOKEY’S DOCKSIDE HOME, ABOVE THAT, old, Jo Mielziner (pronounced Mel-zeenen) has 
WATERCOLOR SKETCHES FOR THE SAME HOUSE, WHICH MUST 
BE BLOWN UP BY NAZI BOMBS EIGHT TIMES A WEEK. been a notable figure in New York’s theatrical 


world for the past fifteen years. With 
Robert Edmund Jones, Lee Simonson, Donald 
Oenslager, Norman Bel-Geddes, and young 

J ri) Me IE LZINE R Albert Johnson, who specializes in the 
more billyroseish extravaganzas, he is one of 
the six most important stage designers in the 
country, but he has one great advantage over 


his competitors. His (Please turn to page 66) 
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IMPORTANT FIGURES IN THE FURNITURE WORLD: 
LEO MATTSON, MICHIGAN SEATING CO., THIRD 
FROM LEFT; FRANK VAN STEENBERG, BAKER 
FURNITURE, THIRD FROM RIGHT; CARL E. 
FOWLER, WIDDICOMB FURNITURE. BEHIND THE 
HAT HIDES JOHN MCKINLAY OF MARSHALL FIELD; 
LOOKING SAD, IS JOHN WANAMAKER’S ROBERT 
THISTLE. 


LEFT TO RIGHT: LAWRENCE LOSTE OF 
j SCHUMACHER’S MAIN OFFICE; WILLIAM 
SCHUMACHER’S NEW SHOWROOM iriiiiisss oF sono « tavi08, ano P. 


GADEBUSCH SR., PRESIDENT OF SCHUMACHER’s, 





CHIEF DECORATIONS IN THE NEW SHOWROOM 
ARE THESE FRAMES FOR NEW FABRICS AND 
COMPLEMENTARY WALLPAPERS, LIT BY 
OVERHEAD SPOTLIGHTS, AND MISS EADIE 
ANDERSON, WHO ANSWERS THE PHONE. 


Not infrequently a large wholesale house in the New York markei opens a 


new showroom to an accompaniment of tall glasses and small sand- 




















wiches. And not infrequently furniture manufacturers, decorators, A SCHUMACHER EXECUTIVE BRINGS THREE 
; LADIES AND THREE GLASSES OF CHAMPAGNE | 
and designers from out of town come to New York on business. But it TO LOOK AT SAMPLES. 


is very infrequently that a large group of the latter is present when one of 
the former is unveiling itself. Because many of the most important 
figures in the field of interior design happened to be in New York the day 


that the well known fabric house of F. Schumacher & Co. simultaneously 
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opened several cases of champagne and a new showroom on Madison 
Avenue, INTERIORS sent its staff photographer Croswell Bowen to record 
the rout. The problem of Robert Heller, who prefers to call himself an 
interior architect and not a designer, was to build a showroom where 8500 
different samples of fabrics, over 300 different wallpapers, and half as 


many rugs, could be easily shown without having the place look like an 


se Ata lL oni 


explosion in a steam laundry. His second problem was to devise a 





FROM LEFT TO RIGHT: DECORATORS JOSEPH 
MULLEN AND EDNA KERN OF NEW YORK, 
mation of daylight that lighting engineers could devise. The latter MRS. WHETMORE, CLAIR HOFFMAN OF 
TOLEDO, AND MRS. JOSEPH MULLEN. 


system of glareless overhead lighting that would give the closest approxi- 


problem was solved by blending specially tinted blue and pink fluorescent 
TOWARDS THE SHANK OF THE EVENING, ALMOST 
THE ENTIRE DECORATING STAFF OF LORD & 
major effort our photographs speak for themselves. TAYLOR WERE HAVING THE BEST TIME OVER THE 
PRETZELS, THE POTATO CHIPS, AND THE 
BLEACHED OAK SAMPLE CASES. 





tubes in the overhead light troughs. For the success of Mr. Heller's 


ARCHITECT ROBERT HELLER DESIGNER OF THE a Kin 
SHOWROOM CROSSES HIS LEGS AND LOOKS Bile 
ADMIRINGLY AT MRS. RAND, OF MIMI DURANT 
INC. DESIGNER VIRGINIA CONNER, IN THE ‘ 
SILVER FOX JACKET IS ANOTHER DECORATIVE »Y 
DECORATOR, ' 
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F. SCHUMACHER’S LOYAL DOORMAN 
, CHARLIE, 
SLATE GRAY LOBBY WHOSE CONCEALED nee aienie ania poaisrncedtaeson veg 
MENTS OF SUITABLE DRAPERIES, WALLPAPERS oe pecs ARRANGE- SEVERELY PLAIN vy THE MAIN SAMPLE ROOM HAVE BEEN KEPT 
P HOLSTERY F RDER NOT T 
ABRICS. ame came Gxnnenenein tenn patos ayigar espe THE FABRICS. PALE BLUE 
E APPROXIMATION TO 
DAYLIGHT. 
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ANATOMY FOR DECORATORS 


PART TWO: OFFICE FURNITURE 


In our August issue, INTERIORS inaugurated a new series of line drawings showing the relationship 


of the human body to the proportions of furniture design. At that time we took up standard 
proportions for the side chair, arm chair, dining table, single and double beds, and the love seat. 
Turn we now to the business of office furniture, notwithstanding the fact that the larger manufac- 
turers of ready made office furniture have made more careful anatomical studies, and have done 

more research on the functional use of drawers, shelves and lighting than any other type of 

furniture manufacturer. 

Because the size of their market, and what the manufacturers believe to be the taste of the public 
has gravely affected the style of commercial office furniture, many interior designers faced with a 
nice fat commission prefer to design their own. It is for them that these sketches are presented. 
Purposely, we have omitted drawings of filing equipment. For sanitary and economic reasons alike 
these should be purchased from a manufacturer of fireproof office equipment. Thanks to quick 
drying lacquers and such photographic finishes as Di-Noc they can all be easily refinished to match 


almost anything. 
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“~~ SHELVING. REMEMBER THAT THE AVERAGE OFFICE 
<— GIRL’S REACH IS ONLY A LITTLE OVER SIX FEET. 

THE TOP SHELF OF A STACK SHOULD NOT BE MORE 
~a 





THAN 5’ 8” ABOVE THE FLOOR. BETWEEN STACKS, 
ALLOW AT LEAST THREE FEET FOR RUMP ROOM, AND 


PASSAGE, DOUBLE IT WHERE OPEN SHELVES ARE 
ON BOTH SIDES. 
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STANDARD SIZES OF BOOKS, FROM DUODECIMO TO 





- ELEPHANT FOLIO DIMENSIONS OF MOST MODERN 

4 BOOKS WILL BE FOUND WITHIN THE HEAVY, WHITE 
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DESKS. NOTE THAT THE TYPEWRITER SHELF OF A STENOGRAPHER’S DESK 





SHOULD BE 3!/2” BELOW THE NORMAL DESK TOP. OTHERWISE THE ONLY 
WAY THE YOUNG LADY CAN TYPE IN COMFORT IS IN THE POSITION SHOWN 
AT RIGHT, A POSITION GENERALLY FROWNED UPON IN THE BETTER 


BUSINESS OFFICES. 
TOO OFTEN, LITTLE MEN WITH LOTS OF 


WORK HAVE TOO LITTLE DESKS TO WORK 
AT. BUSINESS FURNITURE SHOULD BE 
DESIGNED FOR USE, AND NOT FOR SOCIAL 
PRESTIGE, 





TOP AND FRONT VIEWS OF STANDARD DESKS, THE HEAVY LINES 
DESIGNATING THE PROPORTIONS MOST GENERALLY USED. FIGURE 

AT RIGHT ILLUSTRATES A COMMON DESIGNER'S FAULT: THE BIG DESK 
OF THE BIG EXECUTIVE, WHO USES IT ONLY TO SIGN LETTERS, IMPRESS 
VISITORS, REST HIS FEET, AND HOLD HIS CIGARS. 
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STANDARD PROPORTIONS FOR THE OFFICE COUCH, EASY CHAIR, END TABLE 


AND MAGAZINE TABLE SO NECESSARY FOR RECEPTION ROOMS AND FOR 


CERTAIN TYPES OF PRIVATE OFFICES. LONG MAGAZINE TABLES ARE 


PARTICULARLY USEFUL FOR OFFICES. 


TOP VIEW, SHOWING PROPORTIONS OF THE SOFAS AND TABLES SHOWN 
ABOVE. ROUND COFFEE TABLES ARE GENERALLY 20” IN DIAMETER. 


A SEVEN FOOT SOFA IS NONE TOO LONG FOR BUSINESS USE. 
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We cannot repeat too often that the drawings to illustrate 


this series attack the problem of proportion only, and 


have nothing to do with styles in furniture. They should 


apply just as well to the most antiseptic plate glass modernist 


as to an antiquarian with a passion for cabriole legs, 


Study with particular care the two office desks shown at 


the top of the opposite page. The sizes of filing drawers, 


correspondence drawers and telephone compartments have 


been worked out with considerable care. 
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FLOORS AND FLOORING MATERIALS 
P A RT I I 


By ELIZABETH M. KAUFER 


RUBBER. Rubber tiles are desirable for the resilience and quiet of the floor 
they compose, and for their beauty. They have a soft satin-finish gloss. And 
they come in a wide range of beautiful colors, plain and marbleized. Even clear 
pastels are available. There is also a ‘‘terrazzo’’ form of rubber tile — that is, 
chips of colored rubber set into another plain color rubber. Marbleized and 
terrazzo effects are popular because they show foot and other marks less than 
plain colors. 


With rubber there is little breakage, because the tiles are flexible. And it is 
easily maintained. Again, a non-alkali soap must be used. Non-rubbing wax is 
also used for a maintenance finish. 


Rubber tiles are usually laid over a saturated felt. Rubber coving is available, 
which makes possible easily maintained room edges. 


Rubber must ‘“‘breathe’’—therefore it cannot be warehoused for any length of 
time without losing lustre and otherwise deteriorating. In ordering, time must 
be allowed for material to come from the factory. Rubber may become one of 
the floorings difficult to get because of shipping difficulties and the defense 
priorities. One large rubber plant which formerly made tiles has already been 
turned over to the production of tank steps. Of gum rubber, there is at pres- 
ent a full three months supply in the country—and three months supply is the 
limit of stock considered feasible to keep on hand at any time. 


Rubber tile is about twice to three times the price of linoleum of comparable 
thickness. 


ASPHALT TILE. Asphalt tiles are sometimes referred to as ‘“‘mastic’’ tiles. This 
the asphalt tile industry frowns upon, considering it a wrong use of the word 
mastic. The General Glossary of American Society of Civil Engineering Terms 
defines mastic as a ‘mixture of bituminous material and fine mineral matter 
suitably made and for use in highway construction and for application in a 
heated condition.’’ Asphalt is, of course, a bituminous material, but in tile use 
it is not applied in a heated condition. 


The Federal specification for asphalt tile is that it shall be composed of a thor- 
oughly blended composition of thermoplastic binder (a thermoplastic mate- 
rial is one which can be resoftened under heat) of the (Please turn to page 68) 
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ONE OF THE LITTLE PASSAGEWAYS CONNECTING THE 
SMALLER SALONS TO THE LARGE CENTRAL ONE, 
WHICH ARE USED FOR DISCREET DISPLAYS OF MERCHANDISE. 
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THE “LITTLE ROOM" FOR PROSPECTIVE BRIDES. 
EIGHTEENTH CENTURY IN PERIOD, FRENCH AND 
VENETIAN IN STYLE, WITH A SLIGHT INFUSION OF 
VICTORIAN. 


aS 


THIS VIEW SHOWS HOW THE CENTRAL SALON GIVES 
OFF INTO A SERIES OF SMALLER ROOMS, ALL ELABORATELY 
PANELLED IN WOOD, PAINTED IN THE PALEST OF PASTELS. 


























































































AMERICAN FASHIONS 
IN FRENCH SETTINGS 


To many, French architecture and furnishings of 
the court periods, still represent the height of ele- 
gance and sophistication. Evidently, this was the 
opinion of Adam Gimbel, who recently commis- 
sioned L. Alavoine & Co., to transform the entire 
fifth floor of Saks’ Fifth Avenue. Thus today’s shop- 
per steps into a Louis XV dress salon; a better dress 
room in Regency style, and a misses’ salon of Vene- 
tian influence, freely adapted from the famous Villa 
Barbariga. 

The huge floor area has been redesigned into sepa- 
rate, yet correlated, smaller salons, effectively sub- 
duing the overpowering aspect of the usual ‘entire 


floor’’ idea. The floor plan permits, however, long 
vistas between rooms through a series of broad pas- 
sages which connect the salons in a continuing line 
of circular movement. This fifth floor is completely 
air conditioned. Leaving the elevator, one enters a 
generous sized lobby, from which three broad en- 
tries give view and access to the large central room, 
with which all four of the smaller rooms are con- 
nected by brief passageways. The areas subtracted 
from the floor area by this plan not only solve the 
decorative problem of concealing the inevitable sup- 
porting pillars, but serve as stock and workrooms. 
A little room at the rear of the misses’ salon is for 
the prospective bride. Here the style of decoration 
is deserving of some notice: 18th Century in period, 
French and Venetian in style, it is given an amusing 
and quaintly charming air (Please turn to page 67) 





















JULIO VILLALOBOS OF ARGENTINA 





























Furthering the Museum of Modern Art, and 


IT ROCKS AND IT ROLLS. PERAMBULATING CHAISE LONGUE WHICH WON 


i th Latin American friendshi 
further ng @ Cones of ° P A PRIZE, AND WAS DESIGNED BY JULIO VILLALOBOS OF ARGENTINA. 


are two worthy projects very dear to the hearts 
of the Rockefeller family, and about a year ago 
an opportunity arose to do something definite 
about it. 

Under the auspices of the museum two com- 
petitions were organized, one for North American 0 R G A * | Cc D E S I c . AT T H F 
and the other for South American designers, ) A 


“to find new and beautiful solutions for today’s 





living requirements in furniture, fabrics, and 
lighting.” After deep thought the press department 
thought of a name for the style of furniture 

they hoped to produce, they called it “Organic 
Design” and there was a distinct understanding 
that the phrase “new and beautiful solutions for 
today’s living requirements,” meant furniture that 
could be made by mass production methods to 
reach the lower middle income group, the backbone 
of this and every other country. With that 
understanding {{ manufacturers participated in 

the awards and 12 department stores undertook to 
distribute the prizewinning furniture throughout 


the country. 





lt was no chicken feed that the contestants were AMONG THE MOST EFFECTIVE PIECES IN THE ENTIRE CONTEST WERE THESE SECTIONAL 
UNITS IN HONDURAS MAHOGANY, DESIGNED BY EERO SAARINEN, YOUNGEST MEMBER 
offered. Each received a thousand dollar prize plus OF THAT TALENTED DETROIT FAMILY, AND HIS PARTNER CHARLES EAMES. 
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DR. BERNARD RUDOFSKY OF BRAZIL 


i} i the usual royalties on the sale of their manufactured 
Ye ae /] nT | products, and in addition the Latin American winners got a 
ke \ ie free trip to New York. 
‘ AY What they produced was just what a veteran judge of other 


contests might have expected: a crtain number of freak 


THREE YEARS FROM NOW WHEN PRIORITIES AND THE WAR ARE designs like one chair whose seat was made of a series of 
OVER, THIS METALLIC PIPE FURNITURE BY DR. BERNARD 
RUDOFSKY, (UPPER RIGHT) WILL BE PRACTICAL. parallel brass buckled trunk straps; other work was well 


enough designed but appeared completely out of its price 


E Ls ¥ U S F U 4B 0 3 u 0 p F R mt A 4 T class because the contestants did (Please turn to page 68) 











DESPITE THE SIMPLE LINES OF THIS EASY CHAIR LARGE MIRROR VANITY AND BENCH, LIKEWISE IN NATURAL BIRCH, 
IN NATURAL BIRCH, DEPARTMENT STORES COLLABORATING BY ANN HATFIELD AND MARTIN CRAIG OF NEW YORK, THE YELLOW 
IN THE CONTEST EXPECT $59.50 FOR IT. EMRICH NICHOLSON FABRIC COVERING THE STOOL IS BY MARLI EHRMAN, AND ALSO WON 


DOUGLAS MAIER WERE THE DESIGNERS. A PRIZE. $139.50 FOR THE VANITY, $19.98 FOR THE STOOL. 
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PASSAGEWAY FROM KITCHEN TOWARD 
FRONT DOOR. 
TO THE WALL, THE LOWER PART SLIDES 
OUT TO MAKE A COMFORTABLE SINGLE BED. 
THE BOOKCASE AND CHINA CABINET COULD 
MAKE TWO SEPARATE PIECES. AT LOWER 





COUCH BACK IS FASTENED 


LEFT, NOTE THE INNER DOORS OF THE 
LIQUOR CABINET SHOWN BELOW. 


New Yorkers by and large never stay put in one place. 
The great majority of them change apartments as 
easily as they change their hats, which makes the 
problems of an interior designer anxious to use the 
space saving qualities of built in furniture that much 


D E is { G N E D F oO R more difficult. 


Designer Gordon Obrig has solved that problem for 
T R A N & I E N T L | WV I N G the lower Fifth Avenue apartment shown on ihese 

pages by making all of his built in pieces as easily 

removable as an ordinary sofa. 

The tenants’ space was a typical two room and kit- 

chenette apartment with the sunken living room that 


was considered so recherche by apartment house 


THIS BOOKCASE BARRICADE IS ACTUALLY 
IN THREE SECTIONS. WITH A BUILT IN 
RADIO CONCEALED IN THE CABINET AT THE 





EXTREME RIGHT. ALL THREE SECTIONS 
HAVE A GIN AND CIGARETTE PROOF 
FINISH. 





A SUBSTANTIAL MIXING SHELF 
SLIDES FORWARD FROM THE LEFT HAND 
SIDE OF THE LIQUOR CABINET. 
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builders several years ago in the !ate Coolidge era. 
The clients, a successful lawyer and his wife, do con- 
siderable informal entertaining and occasionally like 
to bed down an overnight guest. To fit all this into 
the confines of an ordinary two room apartment de- 
manded the talents of a yacht builder. 

To keep people from falling into the living room, the 
dining space and the passageway to the kitchen was 
originally railed off by a wrought iron fence. De- 
signer Obrig has replaced these with a series of 


sectional cabinets in natural mahogany that house 


book cases, a radio, and a very tricky bar opening 
from either side that is the designer's particular pride. 





GENERAL VIEW OF LIVING ROOM. GRAY- 
BLUE WALLS. TAUPE RUG, MANTEL: 
NATURAL SAN DOMINGO MAHOGANY. THE 
TWO EASY CHAIRS HAVE LACQUER RED 
UPHOLSTERY AND THE DRAPES ARE GRAY- 
BLUE, TRIMMED WITH THE SAME 
LACQUER RED. 


COFFEE TABLE BUILT TO THESE SPECIFI- 
CATIONS: THAT IT MUST BE STAIN AND 

CIGARETTE PROOF AND BIG ENOUGH NOT 
TO LET THE SUNDAY PAPERS SLIDE OFF. 


NATIVE AMERICAN BIRCH, FINISHED IN A 
DEEP SMOKE GRAY, MAKES THE DEMOUNT- 
ABLE WOODWORK. TWIN BEDS, ON EASY 
ROLLING CASTERS, ARE UNDER THE 
SINGLE BEDSPREAD. RIBBON WALLPAPER 
IS MOCHA AND LIGHT GREEN, 
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NATIONAL 
ANTIQUES 
EAP OSIMMIOWN 


Importers, antique dealers and collectors will meet 
on commen ground in the ballrooms of the Commodore 
Hotel when the National Antiques Exposition holds 

its 14th annual show, from the 20th through the 24th 
of October. This year over 150 different exhibitors will 
have booths. stands and complete tooms to show 
furniture, china, paintings and prints, hooked rugs, 
weathervanes, silverware and pewter, and all the other 
impedimenta of earlier days. To your left we present 
a random selection of objects which may be seen 


and can be bought at this market. 


TOP, LEFT TO RIGHT 


LUSTRE TRIMMED STAFFORDSHIRE TEAPOT WITH DARK BLUE BAND; 
“NELSON FOREVER’ VICTORY PITCHER IN STAFFORDSHIRE; AND A 
WEDGWOOD HUNTING PITCHER, CAST IN RELIEF WITH A HOUND FOR 
A HANDLE. JOSEPH YAEGER, CINCINNATI. 


CENTER, LEFT TO RIGHT 


SHERATON MAHOGANY SIDEBOARD, 60” x 27'/2” x 36/2”, WITH ZINC 
LINED BOTTLE DRAWERS; LOWESTOFT PUNCHBOWL; PORTRAIT BY 

W, OWEN OF A CAPTAIN BARNARD OF THE SCOTS GREYS, WHO FELL 
AT WATERLOO. FROM NEEDHAM’S ANTIQUES, NEW YORK. 


SEVENTEENTH CENTURY DUTCH FRUIT PIECE, BY G. VAN STIEVEN, 
IN ITS ORIGINAL FRAME. NOTE PARTICOLORED MEXICAN CORN BETWEEN 
THE MONKEY AND THE SQUIRREL—A BOTANICAL RARITY AT THAT TIME. 


a x < 
aT CR RN pe 
ELD PTT YT WRN YS ee POLYCROME THIRTEENTH CENTURY WOODEN STATUE OF KWAN—YIN 
Emr oes * BUDDHIST GODDESS OF MERCY, 46” HIGH, DISCOVERED IN AN EXCA- 
VATION IN LO-YANG, CHINA. FROM CHINESE TREASURE CENTER, N. Y. 








ONE OF A PAIR OF GEORGE I11 CANDLESTICKS FROM THE CAPTAIN'S 
CABIN OF H.M.S. “TRIUMPH,” A 74 GUNNER THAT FOUGHT AT 
CAMPERDOWN UNDER ADMIRAL DUNCAN AND REMAINED IN 
COMMISSION FROM 1764 TO 1854. FROM MUSEUM SILVER SHOP. 








BOTTOM, LEFT TO RIGHT 


ONE OF THE FINEST PAINTINGS IN THE SHOW, ‘‘THE LAUNDRY MAID” BY 
HENRY MORLAND, CIRCA 1730. 34” x29” OVERALL. PALE PINK FIGURED 
DRESS, STEEL BLUE CAP AND BODICE. CHILHAM CASTLE COLLECTION. 


CROWN DERBY DESSERT SERVICE, 39 PIECES, WINE COLORED BORDER 
WITH HAND PAINTED FLOWER PIECES BY WILLIAM PEGG, A QUAKER 
WHO GAVE UP FLOWER PAINTING FOR FISH MONGERING FOR 
CONSCIENCE’S SAKE. NEEDHAM’S ANTIQUES. 


ONE OF TWO KNOWN STAFFORDSHIRE PLATTERS, SHOWING THE BANK CF 
ENGLAND IN THE 1830'S, A.B. (ANTE BLITZ). UNBOUGHT, OR EASILY 
BROKEN, THE BANK PLATTER WAS THE RAREST OF A SERIES OF 
LONDON VIEWS, JOSEPH YAEGER, CINCINNATI. 





INDUSTRIAL DESIGN 


PLASTIC MATERIALS WITH A PLASTIC QUALITY 


BY DONALD R. DOHNER 





A PLASTIC RADIO, MORE 
CLOSELY FOLLOWING THE 
CURRENTLY ACCEPTED FORM, 
WITH THE EXCEPTION THAT 
IT HAS MORE INTEREST 
BECAUSE OF A DEPARTURE 
FROM A PURELY BOXLIKE 
FORM. 








Function and costs lay such a heavy hand on all utilitarian products that they often determine 
the form without full consideration of other factors which are equally important, especially 
when we stop to think that Industrial Design is Merchandising Design—design of mass appeal 
and acceptance. 

We must therefore remind ourselves at the outset that materials and manufacturing processes 
exert an equally important influence in determining and conditioning the physical form, if 

not the finish of a product. 

One notes of late the much-used term “plastics’—now as a material, now as a quality, 

and again as a design development technique. A plastic material, and in this instance, a 
synthetic plastic, might be described as a material which, while being processed, can be forced 
into almost any desired shape and retain that shape. Note the term “processed”; in this case 

it means molds, pressure—tremendous pressure—and some heat, and the very mention of 


molds calls to mind a casting—a single, integral unit, (Please turn to page 62) 
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A PLASTIC FORM OF SIMPLICITY AND CHARM. A CHANGE OF 
TEXTURE IN THE GRILL SERVES AS A FOIL TO THE SMOOTH, 
MODELLED FORM. AN ADDITIONAL DECORATIVE (AS WELL 
AS FUNCTIONAL) FEATURE IS THE LIGHTED DIAL. 


A PLASTIC FORM INCORPORATING THE HORN OR MEGAPHONE 
FORM, EXPRESSIVE OF SOUND, AND FURTHER ENHANCED BY 
CURVED METALLIC TRIM ON WHICH INDIRECT LIGHT PLAYS, 
MAKING FOR INTERESTING DECORATIVE EFFECT. 


FRONT VIEW OF PLASTIC RADIO WITH TRANSLUCENT 
FACE AND TWO SPUN BRASS DISCS. LIGHT IS 
ALSO AN INTEGRAL PART OF THIS DESIGN. 


BACK VIEW OF SAME DESIGN, SHOWING SCULPTURAL PLASTIC 
QUALITY EXPRESSIVE OF SOUND. TODAY SMALL RADIOS 
SHOULD BE EQUALLY INTERESTING FROM ALL ANGLES. 





A WINNOWING OF THE GIFT AND 





























ACCESSORY MARKETS 
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PAIR OF SWAN ANDIRONS IN THE NEW 
PORCELAIN FINISH NOT AFFECTED BY 
HEAT, 14” HIGH, $28. EDWIN JACKSON. 


MINTON CANDLESTICKS IN GLEAMING 
WHITE, DECORATED IN AZURE BLUE AND 
GOLD, 12” HIGH, $90. FRANK KAY. 


HAND CARVED SHELL TRAY IN PICKLED 
PINE, OLD WHITE OR DRIFTWOOD FINISH, 
$25. HARRIS INTERIOR ARTS. 


POTTERY ANIMALS BY EARL GORDON IN 
BEIGE AND BROWN, 3!” HIGH, $7.50 
EACH. FROM RENA ROSENTHAL. 


WALL BRACKET OF WROUGHT IRON, 23” 
HIGH, COMPLETE WITH FLOWER POTS, 
$16.50. THE FLORENTINE CRAFTSMEN. 


18TH CENTURY BROWN EARTHENWARE CACHE 
POTS, WITH DECORATION IN RELIEF. STANDS 
ARE OF CARVED TEAKWOOD, FROM TEMPLE’S. 


COCKTAIL TRAY FRAMED IN QUARTERED 
OAK, DESIGNED BY MORRIS SANDERS WITH 
THE NEW ARTFIBER, $15. SWEDEN HOUSE. 


A HURRICANE LAMP OF GRACEFUL DESIGN. 
BASE IS OF SILVER FINISHED METAL AND 
WEDGWOOD IN VARIOUS COLOR COMBINA- 
TIONS. PLAZA STUDIOS. 


PLASTIC GAME TABLE DESIGNED BY 
CORA SCOVIL. CLOSED, IT MAY BE USED 
AS AN OCCASIONAL TABLE, $500. 


ANGELS IN CYBIS FRESCO, A NEW SCULP- 
TURED ART IN PASTEL COLORINGS, BY 
BOLESLAW CYBIS, $25. EA. MARY RYAN. 


A FEDERAL TRIO—THE BOWL ($10.00) IS 
ETCHED WITH EAGLE AND STARS, AS ARE 
THE MATCHING CANDLESTICKS, VERLYS CO. 
OF AMERICA. 


THIS BOUDOIR LAMP HAS BEEN DESIGNED 
BY THE PARISIAN SCULPTRESS MME. BERCI 
FOR LIGHTOLIER. PAIR RETAILS FOR $12.50, 


FLOWER SCREENS OF WROUGHT IRON 
DESIGNED TO CONCEAL THE FIREPLACE 
WHEN NOT IN USE, $11, AND $14. JOHN B. 
SALTERINI CO. 


TRIANGULAR WOOD BASE OF THIS LAMP 
IS SCORED; SHADE EGGSHELL, $10., 
RAYMOR MFG. DIV. 


HAND CARVED CIGARETTE BOXES—THE 
SQUARE BOX HAS FOUR COMPARTMENTS, 8” 
ALL AROUND, $12. AMERICAN ART 
ACCESSORIES. 


“THE SLEIGH RACE” SMALL FOLIO SIZE, 
CURRIER & IVES, $75. MR. & MRS. CURRIER 
IN SLEIGH AT LEFT. OLD PRINT SHOP. 


DRUM WASTE BASKET OF PIGSKIN AND 
COWHIDE, WITH ETCHED LEATHER PANEL, 
13” HIGH, $14. FROM FANNY MORSE. 



























































FOR THOSE WHO LOVE LUSTER. SUNDER- 
WHOLESALE SOURCES reese ncaa 


DIAMETER, $45. FROM CARFAX INC. 





THESE HUMOROUS CHARACTERIZATIONS OF 
NATIVE TYPES ARE THE WORK OF TWO 
CHILEAN BROTHERS, $12.50 EACH. 
IMPORTED BY MOTTAHEDEH & SONS. 





CHEESE TRAY OF WALNUT, SILVER HANDLES 
AND TRIM, 16” LONG WITH SILVER KNIFE 
AND LUCITE COVER, $25. CAROL STUPELL. 


PORCELAIN FROM PORTUGAL—PERFUME 
BOTTLES AND POWDER JAR DECORATED IN 
GOLD, COMPLETE $18.50. FROM HALL HOUSE. 


A PEASANT STYLE LIGHTING FIXTURE FOR 
A CHILD’S ROOM WITH A HAND CARVED 
FIGURE. $52. FROM LIEBHOLD WALLACH. 


SAIREY GAMP, MICAWBER, TONY WELLER 
AND MR. PICKWICK, 82” HIGH, OF SEMI- 
PORCELAIN, $25 EACH. S. P. SKINNER CO. 





STAR DESK SET OF TOP GRAIN COWHIDE, 
HAND TOOLED IN GOLD, 5 PIECES, 
$17.50. FROELICH LEATHERCRAFT CO. 


WALL BRACKET WITH PLANT CONTAINER IN 
GOLD AND BLACK ADAPTS LYRE MOTIF, 
$15.00. FRIEDMAN BROS. DEC. ARTS. 


FLOWER HOLDERS OF METAL—THE SLEIGH 
HAS SPACE FOR TWO CANDLES, 3” HIGH, 
$2.00 EACH. MARY SCHERMERHORN, 


CONSTANCE SPRY, THE ENGLISH FLORIST, 
USES A MEXICAN LANTERN LIKE THIS FOR 
FLOWERS, 15” HIGH, $5.00. FRED LEIGHTON. 


LOTUS BOWL OF LUCITE, 4” x8’ x 20”, 
$10. FROM THE NEW COLLECTION OF 
PLASTICS BY SWEDLOW-LEHMAN. 


GRACEFUL SIMPLICITY IN AN ORREFORS 
LIQUEUR SET DESIGNED BY VICKE LIND- 
STRAND. DECANTER AND 8 GLASSES, $15. 


A HUGE EXPANSE OF CRYSTAL, UNBROKEN 
SAVE BY THE SPARKLING OPTIC IN THE 
BASE, DIAMETER 16”, $17.50. LIBBEY, 





DOVES OF WHITE PLASTER FOR TABLE OR 
WALL DECORATION; ALSO AS TIE-BACKS, 
6” LONG, PAIR $9.00. EDWARD KRUMPE. 





PAIR OF SHEFFIELD PLATED CANDLESTICKS 
FROM EARLY VICTORIAN DAYS, 
12” HIGH, $20. JAFFE ROSE & CO. 


SALMON FLY TRAY, 29/2” LONG, WITH 
SALMON ROD, GAFF AND NET IN MINIATURE, 
$150. SPORTING GALLERY & BOOKSHOP. 





INTERESTING HAND DISHES IN MILK GLASS 
FROM THE COLLECTION OF ANTIQUES 
AT LYMAN HUSZAGH. $9.50 EACH, 


ee a a TOMMI PARZINGER DESIGNED THIS MODERN 

\ he me MIRROR FOR D. MILCH & SON. IT COMES IN 
A VARIETY OF FINISHES AND RETAILS FOR 
$57.50. 


HAND CARVED WALL BRACKETS LIKE THESE 
MAY BE FINISHED IN METAL LEAF, SILVER 
AND CORAL, PICKLED PINE, $25. F. J. 
NEWCOMB CO. 


CHERRY WOOD TRAY, OLD FASHIONED 
GLASSES, AND GLASS HORS D’OEUVRE 
TRAY, COMPLETE, $16. GEORG JENSEN. 
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A decorative medium of great versatility has been made available to 
interior designers by the introduction in this country of Artfiber— 
Piero Modigliani, who heads the recently organized Light Conditioning 
Co. of America, at 101 Park Avenue, New York City, is the inventor 
of Artfiber, an all glass product made of spun glass placed between 
two sheets of plate glass—Possibilities in the way of design are 
endless, ranging from the simplest geometric pattern to intricate and 
colorful patterns, such as the under sea scene we illustrate—Color 

is not essential in the creation of a design in Artfiber, however—the 
spun glass fibers are arranged in varying thicknesses and in 
different directions, giving the whole composition gradations of 

tone, although only one colored fiber may be employed—The 
disposition of the glass fibers cause a polarized effect, imparting to 
these glass panels a new, soft quality—almost like that of a fabric— 
Artfiber has been known and used for a number of years in Europe, 
where architects and interior designers have used it for ecclesiastical 
work, for natural and fluorescent lighting, mirrors, etc.—a huge 
panel, designed by the Italian artist, Strada, was shown at the 1937 
Paris Exposition, and a unique and dramatic use was made of it 

by another Italian architect, Pagano, who made an entire wall 

of it for a winter garden—The price of Artfiber panels varies 
according to the design—simple geometrics average about $2.00 a 
square foot—the panel illustrated, 30” x 40”, in multi-color and 

of special design, costs the interior designer about $35,... 


Molla, manufacturer of wrought iron furniture, has produced a more 
extensive line of upholstered furniture designed for indoor use, than 
ever before—lIn this fall and winter collection there are dining 

tables and chairs of rattan with inset bands of fruit and leaves 

of brass—groupings in wrought iron suitable for dining room or 

patio, chairs, sofa and server—interior designers who are planning 
decorative schemes where fireproofing is a major consideration, will 
be interested in the special designs by Molla for such use—one 

unit consists of deeply upholstered chairs and connecting table, 
made for a corner—again, a new air has been given wrought iron 
dining and occasional tables by the use of Artfiber glass tops 

in plaid patterns and other geometric designs—the little boudoir 
chair we illustrate at the left (now in the newly decorated apartment 
of Sonja Henie (Mrs. Dan Topping) is upholstered in soft yellow 

and trimmed with a knitting wool fringe in white. ... 


“Collection A” doesn’t begin to indicate the originality and versatility 
of the wall papers in the new series at Bassett & Vollum’s— 

There are eight or ten new papers in the collection, all designed 
by well known artists in this field—color has been carefully keyed 
to each motif—sometimes brilliant, at other times in subdued 
pastels—but always skillfully and with a touch of sophistication 
—"Pearl Harbor” designed by Bartholomew and Linde is printed in 
four color combinations, one of which is silver foil, shell pink and 
green—’’Carnations” and “Drums” by Turzah are in vivid colors— 
“Champs Elysees” is a modern version of a French pastoral, in new 
colorings which include, amethyst, sepia, ruby, blue, and green 

on “paper”—Other designs are “Basket Weave”, a geometric and 
stylized star motif; “Louisiana”, a copy of an (Please turn to page 52) 
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Por the recurring decorators’ problem presented by long, bare walls, 


Grosfeld House offers a decorative solution. The handsome portable mantle and pair of matching book- 
cases, illustrated, comprise a flexible unit cleverly contrived to occupy wall areas of all dimensions. This 


unit serves to emphasize again that smart and unusual trends in decoration originate at Grosfeld House. 


Grosfeld House—New York—320 East 47th Street « Chicago—666 North Wabash Avenue + Los Angeles—207 North Vermont Avenue 


The Decorators’ Source for Fine Furniture, and Lustre-line Carpets and Rugs. 
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Send for the new Colonial Williamsburg Furniture Catalog. 
Address Kittinger of Buffalo. 
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More beautifully displayed than ever . . . the only Approved 
Reproductions of America’s finest traditional furniture are now 
presented in historically correct Colonial Williamsburg rooms, 
such as this copy of the Raleigh Tavern Parlour in our New 
York Exhibit. Trade Displays of this furniture are to be seen 
only in Kittinger Exhibits. 


KIYVYTINGER 
LYTING 


BUFFALO NEW YORK CHICAGO 


| NEWSREEL 
| (Continued from page 50) 


old French paper; ‘““Rowanberry” a graceful leaf and 
berry motif; “Washington Square” is reminiscent of a 
fine old rose damask—IIlustrated on page 50 is ““Cata- 
lina”, printed in the vibrant greens of growing plants 
of the tropics—it is also available in black laurel, moss, 
magenta and white. 


| Illumination engineers and interior decorators can now 
obtain entirely new effects in lighting—plastic coils 
have been developed which color fluorescent lights, con- 
trol their brilliance, and correct color distortion—made 
of tenite, a shatter-proof plastic, the coils fit tightly 
over the tubes and can be used for their decorative 
effect alone—the diffusers are produced by winding, 
thin, transparent and translucent strands of tenite into 
tight, spring-like coils—color correction for white and 
daylight fluorescent light—both inherently deficient in 
red rays—can best be obtained with coils made of red 
and clear strands wound together—‘‘Plasticoils” are 
manufactured by Schwab and Frank, Inc., of De- 


American Art Accessories, is the name of a new firm 
at 455 West 45 Street, New York, formed by David A. 
Davidson and Beryl Gilman, who will present a com- 
plete line of hand carved wood accessories including 
wall brackets, sconces, gift items and hand carved oc- 
casional furniture 


Sigfrid K. Lonegren’s little Tom Thumb wall paper 
package gives Mrs. Customer a bird’s eye view of her 
actual room all completely covered with the paper of 
her choice.—Secaled at one half inch to the foot, this 
package contains six different wall papers reduced from 
Lonegren designs of the new 1942 line-—This package 
is the first Plan-a-Room adjunct to appear, and can be 
_ used with this kit, designed by Paul R. MacAlister— 
Mr. MacAlister has planned several miniature set-ups 





around the new Lonegren papers—An Empire dining 
| room utilizing “Empire Floral”—A red and grey-blue 
living room created around the paper “ 
and a 


Valley Forge’. 


bedroom in red, green and off-white is wall 


papered in “Manchester Rose’’—It is planned to place 
this wall paper package in stores throughout the country 


as a consumer item to retail for fifty cents 


Six fabrics designed by Scott Wilson are featured in a 
_drapery promotion at B. Altman & Co.—The theme of 
the display of six room set-ups is “Fabrics important 
| enough to design your room around”—wWhile the fabric 
| designs are in a variety of styles, the same “brush- 
| stroke” technique has been used on all six—this tech 
| nique gives the materials a free quality—Settings in- 

clude a Victorian bedroom, Federal dining room, modern 

play room, an 18th Century library, and a modern liv- 


| ing room 








(Continued on page 54) 
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COMMISSIONED BY 
COLONIAL WILLIAMSBURG, INC. 


to make authentic reproductions of old 
woven and printed fabrics .. . working 
from documents more than 150 years old. 


We have faithfully reproduced four patterns. 
Left above is “The Stripe,” replica of an 18th 
Century homespun of the type woven at 
home looms. Belowis“Williamsburg Grapes,” 
a multi-colored printed stripe which has been 
used in the restored Chewning’s Tavern at 
Williamsburg. In addition, there are two 


other printed fabrics, “Flowers and Tassels” 
and “The Bell Flower.” 








ee 
W This is the hallmark of Colonial Williamsburg, 


o. Incorporated. Fabrics that do not bear this hallmark I e ~ C H | MAC H E; R & ¢- O ° 
R not approved by, nor do they have any connection with the 
estoration 


benttonial W illiamsburg, Inc., has authorized us to offer these 60 West 40th Street, New York + 
a a fabrics in a range of colors which they have approved. 


Uptown Showrooms: 535 Madison Avenue 
Gisen our showrooms. For samples or estimates, please 


Paris ¢ Philadelphia « Boston « Chicago + St. Louis * Los Angeles + Detroit 
Grand Rapids « Dallas « Atlanta « Cleveland 
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Georgian in inspiration, designed 


for rooms of dignity and impor- 
tance. Notable example of Cheney 
Brothers fine art, perfected during 
more than a century of weaving 
fine fabrics. 


Manufacturers since 1838 


509 Madison Avenue, New York 
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ARIZONIANS, LIKE SOUTHERN CALIFORNIANS, HATE TO BE 

REMINDED OF FIREPLACES. THIS ONE IS HIDDEN BEHIND A 

SCREEN. EASY CHAIRS REFLECTED IN THE MIRROR ARE THE SAME 
BRIGHT PURPLE AS THE HAND BLOCKED DESIGN ON THE CURTAINS. 


NEWSREEL 


(Continued from page 52) 


Development of an ingenious improved starter device 
for fluorescent lamps has been announced by the Gen- 
eral Electric Company—This device is designed to per- 
mit more efficient and economical group replacement 
without bothersome flickering of inoperative tubes, be- 
tween service periods, as well as to protect starters 
from unnecessary wear—It will be interchangeable with 
present units—In simple terms, when the current is 
turned on, the starter places the lamp electrodes and 
ballast in series across the line—pre-heating of the lamp 
electrode then begins—the starter switch breaks con- 
tact, causing the “inductive kick” which starts the lamp 
itse]f to arc, that is, to light—These new starter units 
will be merchandised through the Bridgeport Division 
of General Electric ..... 

A traditionally simple Colonial doorway now invites 
decorators to the new and more spacious quarters of the 
New York Furniture Exhibit Corp., at 453 Fourth Ave- 
nue, New York—Here five floors are devoted to this 
firm’s stock of living room, dining room, bedroom and 
occasional furniture. .... 

The furniture manufacturing house of Jacques Bodart. 
Inec., are now producing an additional line of French 
furniture in a moderate price range. For this purpose 
they have opened a new factory in Zeeland, Michigan. 
and the new furniture group is already on display in 
the Bodart showrooms in New York, Chicago and Los 
Angeles. 


INTERIORS 





























LUXURY IN THE DESERT 











A STRANGE BED FOR A BACHELOR WAS THIS HANDSOME COUCH, 

ON A DAIS TWO FEET WIDER THAN THE MATTRESS. COLORS ARE 
OYSTER-WHITE AND TETE DE NEGRE. CONCEALED LIGHTS, REFLECTED 
FROM THE CEILING, REMOVE ALL SHADOWS FROM THE BED. 


INTERIORS GETS ADVICE 


On September 11 a circular letter was sent to a random group 
of our subscribers asking how they liked the present format of 
InteRIORS, how they liked our choice of subjects, whether any 
recent article had helped them directly, what new features they 
would like to see us introduce, and what present features of the 
magazine they would like to see us expand, contract, or omit. 
Below are a few replies. 


To the Editor: 


In answer to your letter of September 11th, I am not 
offering an analytical reply but have been wanting to 
tell you how very much I have been enjoying every 
copy of your magazine INTERIORS. 

{t seems to sort of fill in the void that I have particu- 
larly felt from the lack of the discontinued foreign 
modern magazines. I felt they always offered a fresh 
and directly modern viewpoint which is seldom found 
in our American home furnishings magazines. 

Since smart modern is growing and developing in this 
country I think you will be covering a different field 
from the other magazines if you continue to show the 
newest modern work. Also, I like the modern interpre- 
tation of the traditional work you show. 

Please know that I look forward to every copy of your 
magazine and that I personally wish you continued 
success and growth. 

Gertrude E. Mider 

The J. L. Hudson Co. 

Detroit 
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Modern textile triumph, combining 
three fibers, rayon, silk and cotton 
...in a damask of unusual soft bloom 
and lovely color. Another Cheney 
achievement, in a tradition of more 


than acentury of weaving fine fabrics. 


— CHENEY BROTHERS 


Manufacturers since 1838 


509 Madison Avenue, New York 
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JAMES PRESTINI, WHO HAS STUDIED IN SWEDEN AS WELL 

AS IN HIS NATIVE AMERICA, LIKES TO PRESERVE AS MUCH AS 
POSSIBLE OF THE NATURAL GRAIN OF THE RARE WOODS HE 
USES. ABOVE CHERRY WOOD DRESSING TABLE AND STOOL. 


4 


ACCESSORIES IN WOOD— 


(¢ 


SMALL BOWL OF AUSTRALIAN LACEWOOD. LARGE BOWL AND TRAY OF 
ASH, FORK AND SPOON OF CHERRY. SUCH ARTICLES BY MR. PRESTINI 
ARE IN THE PERMANENT COLLECTIONS OF MANY AMERICAN MUSEUMS. 

HE IS AT PRESENT DIRECTOR OF ART AT LAKE FOREST ACADEMY 
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SS The largest selection in the United 
States of fine decorative Mirrors, Mantels, 
Cornices, Consoles, Paintings, Wall Brackets 


and Decorative Accessories. *& %& 


-viedmasr 

L 
BROTHERS «© DECORATIVE ARTS, INC. 

MANUFACTURERS 1O THE TRADE FOR 38 YEARS 
305 EAST 47th STREET, NEW YORK 


In BOSTON; Devon Service, 420 Boylston Street 
In LOS ANGELES; James Gituiszs, 1008 No. Croft Ave. 
In PHILADELPHIA: Uarors A. Bittine, 33 East Walnut Lane 
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THE REMOVABLE TOP OF THIS CUBAN MAHOGANY COFFEE TABLE 
MAY BE USED AS A SEPARATE TRAY, THE LEGS FOLD 

FOR EASY STORAGE. THE TEA SET, ALSO DESIGNED BY 

MR. PRESTINI IS IN OYSTER WHITE POTTERY. 


By JAMES PRESTINI 


SPHERICAL TABLE LAMP OF CUBAN MAHOGANY, WITH SIMPLE 

SHADE OF STRAW MATTING. WELL AWARE OF THE DIFFERENCE 
BETWEEN MAHOGANY LOGS FROM CUBA, HAITI, SAN DOMINGO AND 
VENEZUELA. MR. PRESTINI USES EACH OF THESE WOODS DIFFERENTLY. 
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Jalterini 





WROUGHT IRON ACCESSORIES 





No. 425 Three Tier Plant Stand With Removable Boxes 


UPPER BOX: 17” LONG, 8” WIDE, .2'2” DEEP 
CENTER BOX: 24” LONG, 12” WIDE, 3 ” DEEP 
LOWER BOX: 36” LONG, 14” WIDE, 3 ” DEEP 


eraniums, PERHAPS? 


Even without its attire of foliage and flowers 
this three tier plant stand is attractive; 
imagine how much more lovely it will ap- 
pear with trailing ivy, bright geraniums—or 
whatever your client’s botanical favorites. 
This is but one of the many plant stands 
designed by Salterini. See the complete 
collection at our showroom 


Or write for Catalog 27, showing 
plant stands, wall brackets, tile top 
tables, lamps and accessories. 


JOHN B. SALTERINI CO. 


322 EAST 44th STREET @ NEW YORK 
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JUST IN FROM ENGLAND 


Illustrated are a few items from our 


last shipment of original antique pieces. 


TREVOR € HODGES aro 


IMPORTERS OF ne English itijre 


C 383 MADISON AVE., NEW YORK 


San Francisco: 
Mr. John C. Nason 
Chicago: 422 Post Street Boston: 
Richard Norton, Inc. Mr. Evans S. Allen 
6th Floor, Merchandise Mart 420 Boylston St. 


We are exclusively wholesale and orders can only be accepted through 
the interior decorator or dealer. Our showrooms, however, are open to 
the public and your clients are cordially invited to inspect our collec- 
tion of antiques and hand-made copies. 





To the Editor: 


In response to your letter of the 11th requesting re- 
actions to your August issue, I can say in general that 
I feel that you are putting out an attractive and well- 
edited magazine. The format is smart and easily dis- 
tinguishable from all other architectural and decorative 
magazines. 

The choice of subjects in this particular issue is, as far 
as I am concerned, exactly what I am looking for. 
Rather than seeing a lot of Regency and Georgian 
rooms, which I have been seeing for many years in the 
past with such variations as more mirrors or less mirrors 
or more plaster ornament or less plaster ornament, it is 
a pleasure to see modern as well as period modern 
rooms. By period modern, of course, I mean rooms that 
are done in the modern spirit although they may incor- 
porate period designs for either the background or the 
furnishings, or both. 

I should think the average interior designer by now is 
thoroughly familiar with what can be done with period 
rooms and should be much more interested in having 
his imagination excited by something new and different. 
It is these new things that are presented that act as a 
stimulus as far as I am concerned in the creating of the 
work upon which I am engaged. 

Your new department on Anatomy for Decorators might 
well be expanded in the future to cover a number of 
fields which are directly or indirectly connected with 
interior design. The series of Graphic Standards in 
Pencil Points, and Time Saver Standards in the Archi- 
tectural Record might serve as an example of approach- 
ing the problems and the factual information that an 
interior designer needs. 

The presentation of new furniture and accessories is 
always helpful in keeping abreast of new things and 
where to find them. 

Morris Lapidus 

New York City 


T'o the Editor: 

I think that your new format is very attractive. From 
our point of view the source of supplies is much more 
discriminating than most of the magazines covering the 
same field. 

Frankly, we never read articles unless they are devoted 
to either experimental work or new material, and I 
should say this is typical of architectural offices. I, 
personally, would like to see more essays and ideas 
such as Wiener’s in your August issue. Regardless of 
whether one agrees or disagrees, they are stimulating. 
Samuel A, Marx 

Chicago 


To the Editor: 


I wish to take this opportunity to congratulate you on 
the manner in which INTERIORS magazine has devel- 
oped. 


I am sure that your subscribers will especially enjoy 
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THERE IS A 
Diamenl nH lpn OC/ 
FOR EVERY DECORATIVE NEED 


In the Diament Collection decorators and design- 
ers will find a wide choice of distinguished wall 
papers. Here we illustrate two. 


Left—"The Pagoda” was originally produced in 
1833. A Chinese lacquered screen of the 18th 
Century provided the inspiration for this authen- 
tic design which is now reproduced by hand. 
Retail price, $6.00 a single roll. 


Right—The gay design of “Escarpolette” pro- 
vides just the correct note for a French setting. 
This beautiful paper is available in 5 decora- 
tors’ color combinations. Retail price, $11.50 a 
single roll. 





LG iementee 
OS f f 34 E. 53rd ST., NEW YORK ¢ STRAFFORD, PA. 
eX. —anbe’s tanicwdl V OC, 1515 WALNUT STREET © PHILADELPHIA, PA. 


HAND BLOCK MACHINE AND SCENIC WALLPA PERS e MAKERS OF DISTINCTIVE FURNITURE 

















The Manning Serving Board 


OLD COLONY FURNITURE COMPANY 


385 MADISON AVENUE, NEW YORK *x BOSTON * Los ANGELES 
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Mihir wost conyitele seleclhon 
he forest workmen ijt 


ID. WINLCist & SON 


INC. 


SHOWROOMS & OFFICES 
238 EAST 44th STREET, NEW YORK, N. Y. 


NO CATALOGUE ISSUED. INDIVIDUAL CUTS 
TO SPECIAL REQUIREMENTS SENT BY REQUEST 











having information about new plastic and all kinds of 
new developments in the use of materials required to 
beautify interiors. Inasmuch as brass and aluminum are 
now subject to “‘priorities,’ I am sure that there will 
have to be many new developments in plastics to replace 
curtain fixtures and other metals previously used in 
architectural and interior decoration. I am sure that 
this kind of information will be especially welcomed by 
the trade, as well as any other information or “tips” 
which will point out sources of supply for any and all 
kinds of new and interesting floor coverings, fabrics, 
furnishings, accessories, etc. 

It is true that all decorators welcome an opportunity to 
see photographs and have work descriptions of work 
done by their contemporaries. However, I feel quite sure 
that a great majority of America’s decorators are con- 
stantly endeavoring to create and develop charming in- 
teriors without too much need or help of inspiration 
of work done by others—and that they will evidence 
a greater interest in a trade magazine which might be 
a constant source of information concerning new mate- 
rials and sources of supply. 

I personally feel that your magazine has been doing a 
particularly fine piece of work—but I do feel that you 
might possibly be able to do even more “detective work” 
in the uncovering of new and interesting sources of 
supply. 

J. H. L. Chambers 

Baltimore, Md. 


To the Editor: 

Your letter addressed to the writer relative to our views 
regarding “Interiors” has been received and we beg 
your pardon for the delay in answering (for most 
certainly INreriors is our pet magazine and we look 
forward eagerly to seeing it each month) as it merits 
great commendation. 

Your choice of subjects has always been one of 
interest and the manner of presentation greatly admired. 

Inasmuch as the magazine is sent so largely to the 
trade it seems that it would be a very interesting issue 
or department in several issues, depicting how decora- 
tors have done their own houses. Treating this nation- 
ally it seems that this might be a most helpful and in- 
teresting feature. 

The matter of illustrating new fabrics—rugs—acces- 
sories available to the trade we have found almost a 
necessary help. 

Good speed—and great success to you. 

John Barlow 
St. Louis, Mo. 


ADI HOLDS 1941 NATIONAL CONFERENCE 


The American Designers Institute held its first national 
conference in New York City on October 3 and 4. An 
intensive two-day program was based upon the theme 
“Design in the National Emergency”, with Dr. James 
I. Bogardus as the keynote speaker. Dr. Bogardus 
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FREEDOM FROM 
UPHOLSTERY WORRIES 


Our complete upholstered fur- 
niture service covers every pos- 
sible trade need: For Fine Cus- 
TOM UpHOLsTERY where the in- 
side, unseen construction — is 
equal to the outside, visible 
tailoring; For ContTRAcr AND 
Bupcer UpnHotstery where 
price is important; For Spe- 
c1AL OrperR UPHOLSTERY to 
meet special needs. 












Courtesy of INTRAMURAL, INC, 


FINE CUSTOM UPHOLSTERY 
. CONTRACT UPHOLSTERY 


SPECIAL ORDER DEPARTMENT 
FOR DECORATORS 


| ee ae 425 East 53rd St. - New York «+ Eldorado 5-0766 






TUBULAR METAL BAMBOO 


A striking new line for indoor and outdoor use. Only half 
as heavy as wrought iron, Tubular Metal Bamboo is smart, 
sturdy and genuinely graceful. The table may be had in 
any size to order. The glass top with its pattern formed 
by criss-crossing fibre-glass adds to the unique beauty of 
the piece. Chairs may be upholstered in your or our 
fabrics. 


Other new designs in chairs, tables, sofas and chaises 
longues are availabie on request. See them on your next 
visit to New York. 


Write for Illustrated Booklet **.1” 


molla. ine. 


410 East 32nd Street * New York City * MUrray Hill 3-5874 
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Especially active in our new col- 





lection of hand printed chintzes are 








the large scale, dramatic floral pat- 
No. 3887G shown here is 


50” wide and comes in five colors. 


ferns. 












ARTHUR:H-LEE6SORS *s 


Makers of Fine Period Fabrics 
383 MADISON AVENUE, NEW YORK 
Boston * Philadelphia * Chicago * Los Angeles 


































heads the Consumers Durable Goods Section of the 
OPACS, and spoke to the designers on their relation to 
the emergency program of the Federal Government 
point of view. Other important aspects of the theme 
subject were discussed by prominent manufacturers, 
retailers, merchandise managers and style directors, 
thereby making possible for the first time a complete 
clarification of the designer’s position in the present 
industrial picture. 


The conference was called in order that, through an 
exchange of views with government and industry, the 
designers may plan to approach in the most intelligent 
and far reaching manner the difficulties of production 
brought about by the emergency situation. Such sub- 
jects as the availability of materials, the specifications 
of government planning, the simplification of products, 
their merchandising, and their distribution to the con- 
sumer were thoroughly analyzed. With this information 
the designer can plan efficiently not only for conditions 
in these times, but for the conditions which must in- 
evitably follow the cessation of hostilities. 

Editor's Note—A full report of this meeting will be published 


in the November issue of InTEriors, in our Industrial Design 
Department, conducted by Donald R. Dohner. 


GRAND RAPIDS FALL FURNITURE MARKET 


The fall furniture market at Grand Rapids is scheduled 
for October 28, through November 3. It is estimated 
that unprecedented summer retail sales (an average 
of 35% above those of last year), have reduced retail 
stocks greatly, with the result that a larger attendance 
of buyers than usual is anticipated. No one is willing 


or able to make any definite statement about prices, but 


the fear of wood shortages, expressed at the summer 
markets, has been definitely put to rest. The usual quan- 
tity of solid mahogany and mahogany veneered furni- 


| ture will be shown at the fall market. The trend to more 


| lavish use of native woods, evidenced at the summer 
















market, will be continued, and there will be an increase 
in the amount of painted and lacquered furniture shown. 
An increase in the use of plastics, both for hardware 
and decoration, has been noted. The black and gold 
lacquer which came into popularity with the vogue for 
Regency, will be supplemented by colored lacquer fin- 
ishes. One entire ensemble of Modern design will be 
finished in these colored lacquers. Many exhibitors have 


| simplified their designs, particularly in the traditional 


period styles. 


PLASTIC MATERIALS 
(Continued from page 44) 

During the past decade, much has been said about, 
and much attention has been paid to the “honesty” of 
materials. Typical Pullman treatment of steel, for ex- 
ample, has about disappeared. To be sure, motorcar 
manufacturers still insist upon instrument panels and 
window trim which imitate wood, but this violation of 
honest usage of a material is not so flagrant an incon- 
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CUSTOM UPHOLSTERED FURNITURE 





De Olde Mantel 


PERIOD, 


MANUFACTURERS OF CUSTOM BUILT UPHOLSTERED 











MODERN AND Cv 





No. 7129 Corner Chairs H-29 D-28 W-28 








YOU'LL FIND A WIDE SELECTION OF 
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SECTIONAL FURNITURE at Wn y) 


ONTEMPORARY 








You'll like the versatility of 
Mittman’s sectional furni- 
ture. Our designer-crafts- 
men are constantly adding 
new types to our stock of 
showroom samples, but we 
are always particularly 
pleased to offer our staff’s 
expert services to solve the 
interior designer’s ever 
varying requirements. If 
you have a furniture prob- 
lem, let Mittman solve it for 
you by creating a new de- 





No. 7129 Center Chair H-29 D-28 W-224 


sign to your specifications! 


FURNITURE—BEDDING—STUDIO COUCHES—SINCE 1910 





M. MITTMAN & CO., INC. 


316 EAST 53rd STREET NEW YORK 














French, 


English, and 
Italian Furniture 


Frames also carried in stock. 


Leopold Colombo 


& Bro., Ine. 


238 E. 44 Street, New 












MIRRORS BY SABEL 


Are Always Smart and Correct 
In Good Taste and of High 
Quality — In Every 
Price Range. 


York 











Shoppe 


MANTEL 
HEAD- 


mantelpieces 


showrooms . 


quality, 


QUARTERS 
Over 300 marble 
and wood, antique 
and reproduction 


displayed at our 


also mantels made 
to order to fit 
special require- 
ments. We invite 
your comparison 
as to price and 


J. W. Johnson, Prop. 
251 East 33 Street 
New York City 
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H. SABEL & CO., Inc. 
140 West 22nd St. New York 
































ZANGERLE TABLES 


Fadl 


ARE FEATURED IN 


HOUSE & GARDENS 


“Merchandise of Merit” 
PROMOTION 


This specially designed group of genuine solid mahog- 
any Federal Pieces have endless decorative possibilities. 
In an All-Federal Room they are without peer ... and 
their graceful, dignified lines go equally well with other 
18th Century Interiors. Write for illustrated circular on 
these ten HOUSE & GARDEN Federal Pieces. 


The famous Guardsman Finish. Replacement or 
refund of money “Guaranteed by Good House- 
keeping” if defective or if not as advertised 
therein. Used on all Zangerle Tables. 


Zangerlt Ales 


Manufactured by 


THE ZANGERLE & PETERSON CO. 


2164 Clybourn Ave. * Chicago 
CHICAGO SHOWROOM — 1682 Merchandise Mart 





gruity as the Victrola-like stoves that “go with the 
furniture.” 


After all, in these cases, when we speak of the dishonest 
use of a material, we are referring merely to the mis- 
treatment of a surface. The form is still determined 
by function, materials, and manufacturing processes, 
and may be natural, direct, and honest. For, as a matter 
of fact, much of the so-called honesty of materials, is, 
in reality, honesty of manipulation—not in finishes— 
but in the actual process of manufacture, which should 
frankly exploit the definitive quality of the material. 
It is therefore essential that attention be paid to the 
logical process by which a material shall be worked. 
There is no reason why a product should not bear the 
essential character of the process involved in its manu- 
facture. As an illustration in this connection—small 
plastic radio cabinets are, by their very nature, integral 
units, and not fabricated like a small box. Yet the 
present commercial cabinets have essentially the same 
character as such an ordinary fabricated box, with slots. 
Some time ago the engineer set out to enclose some 
electrical equipment. He found that a simple box form 
was the most convenient, largely because he was think- 
ing in terms of another medium. He probably fell into 
the old human habit of following the line of least resist- 
ance. although function, aside from the satisfactory 
housing of the electrical unit, makes no demands upon 
the design of a radio cabinet. But the imaginative mind, 
the creative mind, the logical mind cannot bear to go 
on forever, working and reworking the old forms, more 
especially when these forms are not only inappropriate, 
but downright commonplace and dull. Most people have 
accepted, through association, this simple box form long 
enough so that if they were to choose today, from among 
a number of design-forms, the form most indicative to 
them of a radio, they would choose an ordinary box 
form. 


Now one would think (possibly erroneously, in a few 
isolated cases) that a material and a manufacturing 
process, two very uncompromising conditioning factors 
of design, might have some bearing on the potentially 
imaginative character of a form, So we are presenting 


10 EAST 52 ST. 
NEW YORK 
ol 2 Dm 


LIGHTING FIXTURES * LAMPS 
MIRRORS * CRYSTAL * CLOCKS 
MIRRORED FURNITURE * ACCESSORIES 


SPECIAL ORDER WORK 
TO YOUR SPECIFICATIONS 
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a few plastic forms, which are plastic in quality and 
executed in a synthetic plastic. Several of these forms 
are enhanced by the use of metal and light. They im- 
mediately become better pieces of merchandise. 


In the development of.a form, possibly too much atten- 
tion has been paid to function. This has undoubtedly 
grown out of the architectural concept; with the revival 
of attention to this important conditioning factor cham- 
pioned by no less a thinker and leader than Louis 
Sullivan. 


But architecture, for the most part, as we know it to- 
day, is a handicraft art, with all the inherent charac- 
teristics therein implied. Industrial design is a power- 
tool art, dealing with a myriad of materials and 
processes, vast multiple production and distribution. 
(And, incidentally, this is one of the reasons why In- 
dustrial Design courses, tied to the tail of the architec- 
tural departments of our Universities, fail.) The archi- 
tect thinks in terms of custom-made handicratt design. 
and this is exactly what industrial design is not. 


Function, to continue our digression, is naturally a con- 
ditioning factor which must be considered vital and im- 
portant in such a utilitarian art as Industrial Design. 
But no single factor can be all important—no single 
Materials, tool 


processes, are equally important factors exerting a con- 


factor can exist alone. tools and 
ditioning and determining influence on the eventual 


formal qualities of any industrial design product. 


No one questions the statement that “Form follows 
Function,” broadly speaking. What we must question 
is where physical function leaves off and psychological 
function. or the “commercial angle” (mass appeal, ete.) 


begins. 


| 


Industrial design forms do not end with function nor | 


with the expression of function, important as these 


| 
| 
| 


factors may be, for form is built of something tangible— | 


form is built of materials. And materials have to be 


worked; and these fashioning processes are innumer- 





BRITAIN DELIVERS THE GOODS 


FOR OVER FIFTY YEARS WE HAVE SERVED THE AMERICAN 
MARKET WITH THE FINEST OF FOREIGN MANUFACTURES. 


FINE NETS — MADRAS — MUSLINS — CASEMENTS 
SHEER VOILES AND GAUZES 


IMPORTED AND DOMESTIC HAND PRINTS 


ALSO A NEW RANGE OF PURE SILK GAUZES, 
CASEMENTS AND NOVELTY WEAVES 


ADEQUATE STOCKS OF ALL IMPORTED FABRICS ON HAND FOR 
IMMEDIATE DELIVERY 


W. B. QUAINTANCE & CO. 


240 MADISON AVENUE NEW YORK 
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“THEY 
PLAYED 
ME FOR 
A FISH 
WITH THOSE 
CHEAP 
CARPET 
LININGS!” 
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My client fell for a line of carpet lining that the sales- 
man swore was “just as good as Ozite.” That was six years 
ago. The carpet is gone and so is the lining! I wish I could 
get hold of that salesman—I’d make him EAT some of his 
just-as-good-as-Ozite!_ Because now the client says it’s all 
my fault for letting him buy goods that didn’t stand up. 
In the rooms where we had used real Circle Tread Ozite, 


the Ozite is still good after thirteen years . . . and the 
carpets are in lots better shape. 


© You'll have no apologies to make when you 
insist on genuine Circle Tread Ozite .. . 
the quality cushion that’s guaranteed to stay 
soft because it’s made of all hair reinforced 
with an adhesive fabric center. 


CLE TREAD 


S7ite 


Zs 


RUG AND CARPET 
CUSHION 


























E illustrate a magnificent Sheraton 
piece. Ennobled by its touch of the 
Gothic, it is of unusual grace in line 


and proportions. Warmed to a lovely colour by 
the hand of Time, it is in every detail most ex- 
ceptional. Circa—1810. From the Chippendale 
Collection, London, England. No. CW-4128. 


The Sheraton secretaire is only one of a large 
assembly of distinguished English antiques, all of 
a “pedigreed” background. Included also in our 
various collections are rare and historic items 
comprising furniture, china, silver, and many 
noteworthy paintings. We have on view a fine 
Rubens, and some charming examples of Shayer, 
Herring, Constable and many others. The furni- 
ture, china and silver and various objets d'art 
have been garnered from many a noble home in 
Great Britain. The Countess Buckinghamshire, 
Camperdown House, Sir Thomas Laurence, R.A., 
Capt. Sir Bouchier Sherard Wreay, Bart., the 
Rt. Hon. Lord Horder, are among the many well- 
known personages whose former possessions—all 
collector's items —we now offer. 


Please feel free to inspect our most interesting 
showrooms covering 10,000 square feet of floor 
space and displaying thousands of pieces—a 
veritable treasure house of collector items. 


Guildhall Galleries of London 


IMPORTERS 


160 East 56 St. 
New York . N.Y. 


Plaza 3-8350 


English Antiques » Fine 
Art » Wholesale Only: 


Guildhall 
a 





able and complex. It is here the industrial designer 
approaches the engineer and production technician. We 
have seen the motorcar evolve from a fabricated-looking, 
tectonic form to an integral, plastic form. Why? Func- 
tion? Not alone; largely because of a material—sheet 
steel—and the inevitable processes of its manipulation— 
drawing and welding. 


One of these days, the manufacturers of synthetic 
plastic products will recognize the fact that new ma- 
terials, new techniques, new methods of manufacture 
demand new forms, certainly a plastic material molded 
under pressure has tremendous potentialities for the 
development of a plastic quality. 


Furthermore, he will learn through the better designers 
and merchandisers, that a plastic quality has appeal and 
interest, first because the eye participates in the form, 
following the directional and moving character a bend- 
ing. curving, or twisting surface possesses, and, second, 
the form will inherently have a satisfying integral and 
unified appearance. And it is impossible to escape the 
fact that these are important psychological factors in 
Merchandise Design. 


JO MIELZINER 

(Continued from page 29) 

father was the late Leo Mielziner, a famous portraitist, 
and he was taught to draw well, and early. His com- 
pleted sets may or may not be more effective, but he is 
the best individual draughtsman of the lot. 

The Thames-side home of Mr. Wookey, the autocratic, 
heroic little tugboat captain so expertly played by Ed- 
mund Gwenn, is painted on flats of black velvet to give 
the effect of sun bleached brick Mr. Mielziner sought. 
Because the shows expects to go on tour later, no flat 
is more than ten feet wide, to go through a standard 
freight car door. The destruction of this home in Act 
III is one of the most stirring, certainly one of the 
noisiest stage effects New York has seen in years. To 
make it M.G.M. recorded an actual air raid in London. 
The screams, the shells, the falling rumble of masonry 
are all real. To make it real bombs burst, real houses 
fell, real people died. 





A MESSAGE TO DECORATORS:— 


In order to understand your language, | took a course 
in Interior Decoration under the late Frank Alvah 
Parsons. 


| can therefore help you solve your floor covering 
problems in a manner which will save you time and 
expense, and will satisfy your clients. 


Please write to me when you have a rug order. Per- 
haps a few rugs in your studio will open an avenue for 
a rug sale. | shall be glad to send a few on consignment. 


H. MICHAELYAN 


est. 1901 


515 Madison Avenue 
New York, N. Y. 


Aubussons 


Needlepoints 
Savonneries 


Bessarabians 
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STAGE DESIGN 
(Continued from page 28 ) 


new scenery for the opera, ballet decor, or even designs 
for outdoor pageants and circuses. 

The Cooper Union’s Museum for the Arts of Decora- 
tion has also recognized the importance of stage design 
this season, and it is from their first exhaustive exhibi- 
tion of 17th and 18th Century designs that we have 
chosen the palace interior shown above. The attention 
of Miss Dorothy Draper is respectfully called to the 
way that a real baroque artist suspended his mirrors. 
Facing this 1750 sepia drawing by an unknown Sicilian 
scene painter we have a pencil sketch by one of Amer- 
ica’s ablest scenic designers, Jo Mielziner, for the sec- 
ond act of the first successful play of the season: The 
Wookey. 


AMERICAN FASHIONS 
FRENCH SETTINGS 


(Continued from page 37 ) 


IN 


by a slight infusion of Victorian influence. 

The architectural detail and appointment of the inte- 
riors indicate an unstinted expenditure of time, crafts- 
manship and money. An examination of the paneling 
and the rechampi moldings reveals them to be com- 
pletely of boiserie and often elaborate. Mirrors are 
everywhere, ranging the walls of the various rooms, 
illuminating the showcases of the lobby, lining the 
niches and vitrines of the little passageways. 

All the salons have been painted in pastel tones: a muted 
blue accented in creme rose; cool flesh tints with white; 
French greys, pale greens. In the huge central room, 
a greyed yellow—the palest of primrose tones—has 
been combined with white. The furniture throughout 
has been made to order, in a modern interpretation of 
the classic French style. 

Under ordinary circumstances, Alavoine & Company 
estimate that it would require at least a year and a 
half to complete such a project. Because it had to be 
completed within the slack summer season, during which 
the floor was never closed to clients, the entire project 
was finished within three months. 





HOUSE OF 
SCREENS 


HANDPAINTED, 
WALLPAPER, 
FABRIC and 

PLAIN SCREENS 


taken from stock 


or made to your 
order 





write for folder I 


513-6th Ave., 
New York 


bet. 13th & [4th Sts. 
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Our antics on Artcraft’s 
new wallpaper will 


amuse and de- 


light you. 











Four new novelty 


wallpapers added to 


PTT Laan 


our hand-print line. . . 
all of them come in several 

interesting color combina- 
tions for the nursery, 
Noah’s Ark; for a man’s room, 


The Gold Rush; for a modern room, 
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One in a group of decorative mirror frames. 
Visit our showrooms for a wider selection. 


BMewcomt Ge. 


INCORPORATED 





Manufacturers of Fine Mirrors and Furniture 


208 EAST 52nd ST., NEW YORK CITY 


Harold W. Herlihy E. Virginia Kemper 
816 So. Figueroa St. Merchandise Mart 
Los Angeles, Calif. Chicago, Ill. 








L. ALAVOINE & CO. 
| 


Creators of Distinguished Interiors 


Tue NEW | 


SAKS-FIFTH-AVENUE FASHION FLOOR 


is a splendid example of the inspired de- 
sign, careful planning, and _ meticulous 
execution for which interiors by this or- 
ganization have long been celebrated in 
America and abroad. Those who seek the 
ultimately fine in the decoration of private 
or commercial interiors are courteously 


invited to consult. 


712 FIFTH AVENUE * NEW YORK 











ORGANIC DESIGN 
(Continued from page 39) 


not understand that the understanding of manufacturing 
processes and the use of power tools is the most import- 
ant part of industrial design. 

The manufacturers included: Red Lion Furniture Co. 
& Red Lion Table Co., Red Lion, Pa.; Heywood 
Wakefield Co., Gardner, Mass.; Haskelite Manu- 
facturing Co., Chicago; Moss Rose Manufacturing 
Co., Philadelphia; Valley Upholstery Co., New York; 
Lloyd Manufacturing Co., Menominee, Mich.; Mutual 
Sunset Lamp Co., New York; Vim Lite, Inc., New 
York; Ficks Reed Co., Cincinnati; Cyrus Clark Co.. 
New York. 

The participating stores: Bloomingdale’s, New York; 
Kaufmann’s, Pittsburgh; Halle Bros., Cleveland; J. L. 
Hudson, Detroit; Marshall Field, Chicago; L. S. Ayres. 
Indianapolis; Wolf & Dessauer, Fort Wayne; Jordan 
Marsh & Co., Boston; F. & R. Lazarus, Columbus; 
Famous-Barr Co., St. Louis; Gimbel Bros., Philadel- 
phia; Barker Bros., Los Angeles. 


FLOORS AND FLOORING MATERIALS 
(Continued from page 36) 


asphaltic and/or resinous type, asbestos and/or raw- 
cotton fibers, and inert materials as fillers or pigments. 
formed under pressure while hot, and cut to size. Plain 
colors must be uniform throughout. In mottled tile, the 
mottling must be worked throughout the full thickness 
of the material. The tile must have a smooth wearing 
surface, free from sand, grit, and lumps. 

Asphalt tiles are available in a large range of colors 
—both dark and light—and in plain as well as marble- 
ized effects. The marbleizing effect can be had with a 
directional veining, as in rubber tile, or in swirling type. 
In marbleized colors highly pigmented chips or flakes of 
previously made thin-sheet asphalt tile are worked 
through the field color to produce a mottled effect. No 
attempt is made to produce a veining which will result 
in the distribution of the marbleizing being identical on 
every piece of asphalt tile. 


Due to variances in raw materials, as well as to the 








DISTINCTIVE GARDEN, TERRACE, SUN PARLOR 
AND YACHT FURNITURE 

Illustrated Catalogue Exporting Our Specialty 

GRAND CENTRAL WICKER SHOP. INC. 

217 E. 42nd Street New York 
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human element, there are slight variations in the color 
Therefore, if you are using a solid- 
The 
variations are slight and not objectionable, for the color- 


of asphalt tile. 
color floor, do not expect absolutely even color. 
ing blends. If you object to this appearance, avoid the 
use of solid colors and select a pattern which uses two 
or more colors, thus hiding this non-matching quality. 
Asphalt tiles of darker color usually use Gilsonite 
asphalt as the base. Gilsonite asphalt comes from mines 
in Utah. 
ture than the various resins it is possible to use. 


Asphalt is tougher and more resistant to mois- 
It is 
cheaper also, which helps explain why darker colors in 
asphalt tiles are less expensive than lighter colors. 
Lighter and intermediate shades in tiles use resins, and 
little asphalt, for their base. These resins are desirable 
because they have little tinting power, and the tile madc 
with them can either be colored with less pigment than 
asphalt, or can be colored light shades which could not 
be produced with asphalt at all. Coloring pigment is 
probably the most expensive ingredient in all asphalt 
tiles. 

One of the most widely used resins in asphalt tiles is 
the cumar resin. Cumar is the oldest thermoplastic 
resin, and its use in these tiles is an important example 
of a plastic in flooring. Like asphalt, cumar varies in 
consistency from soft to hard. Asphalts vary from the 
consistency of light lubricating oils to the hardness of 
glass.. The thermoplastic quality of both cumar and 
asphalt is important in avoiding waste, and thus keep- 
ing costs down, for scraps of the material can be re- 
softened under heat and reworked into tiles. Resins 
other than cumar can be and are used in asphalt tiles 
—such as fossil gums, corry, and other natural resins. 
Cumar, however, has an advantage in uniformity. and 
in being readily available in this country. (Cumar is 
one of the coal tar resins made as a by-product of coke). 
The East Indies. 

Asphalt tile is discolored by grease, and the dark 


colors are more susceptible than the light colors, be- 


natural resins come mainly from the 


cause of their greater asphalt content. However. with 
good housekeeping—wiping up immediately of any 
spilled grease—asphalt tiles can be used successfully in 
kitchens. 
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BAKER FURNITURE 
( Eighteenth Century) 


PALMER & EMBURY 
( Upholstered Line) 


STATTON MAPLE 





These—among other famous lines— 
are shown for the Trade exclusively 


at 


STIEHLS 


A 
28 West 20th New York é 


A note of introduction will admit 





your clients. Send for brochure. 
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schwartz 


announces a new line of 


ameriegan made 


fabries 


this group will be in addi- 
tion to our distinctive lines of 
handblocked english fabries. 


aé2 
frederick george bruns, 
west coast representative: 


812 west eighth street, los angeles, california 
442 post street, san francisco, california 


madison ave... new york 
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HEPPLEWHITE MAHOGANY LOVE SEAT, LENGTH 33!/2 INCHES. 
PAIR OF CHIPPENDALE MAHOGANY STANDS. 
PAIR OF QUEEN ANNE MIRROR WALL SCONCES. 
18TH CENTURY NEEDLEWORK PANEL. 


Brine Ol Cnylih Burneitiure 


AND DECORATIVE ACCESSORIES 


LOUIS L. ALLEN 


N C O R P OR A T 


1s EAST FIFTY-SEVENTH ST., 
BETWEEN FIFTH AND MADISON AVES., NEW YORK 


Ga. 


new YORK 
TEL. PLAZA 3-2958 
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| cleaned only with neutral soaps. 





Asphalt tile cannot be considered acid resistant, but 
if care is used to remove accidental spillage of acids, no 
damage will be done. Again there is a difference in 
property between dark and light colors—the darker 
colors being somewhat less susceptible to the effect of 
acids and other colors. 

Asphalt tile is considered a resilient flooring, al- 
though not in the degree of rubber or cork. It offers 
great resistance to wear, and because of its tile form, 
easy repair of any damaged part. By the nature of 
its composition it is more resistant to moisture than 
other resilient floor coverings. It is also fire-resistant. 
Because it does not wear slippery with use it is a safe 
floor. It is odorless, non-absorbent, and will not origi- 
In some uses this non-dusting property is a 
Asphalt tiles can be made with 

Those with the asbestos fiber 


As with other floorings, 


nate dust. 
particular advantage. 
many types of fillers. 
have more body and strength. 
while the constituents are important, the manner of 
manufacture is equally so, as is the proper installation. 

Asphalt tile is easy to take care of. It should be 
Where traffic is heavy, 


occasional waxing with an approved emulsion wax will 


| make cleaning easier. 





Since asphalt tile is a thermoplastic material it is 
definitely affected by extremes in temperature and is 
therefore not suitable for outdoor locations, or areas 
continually exposed to concentrated sunrays, or floors 
heated 
Asphalt tiles can be used successfully at 


that for any reason are above normal room 
temperature. 
or below grade, with proper installation. 

Asphalt tiles are available in square and rectangular 
shapes of different sizes, so that they are readily adapta- 
ble to any shape room. Patterns can be worked out to 
accentuate width or length. They may be had die-cut, 
or punch-cut. The users of the die-cut edge contend 
that it gives sharper corners, a truer edge, and one less 
subject to chipping. Cove base in asphalt tile is avail- 
able, although not from every manufacturer. 

Asphalt tiles as all resilient floor coverings, will mark 
or indent if heavy pointed weights are placed upon 
them. This indentation can be controlled to some ex- 
tent, but not entirely, in formulation. Steel casters and 


metal domes on furniture are not effective in overcom- 





Suggest 
TEXTURED RUGS 


FOR THAT PARTICULAR CLIENT 


They present exceptional possibilities 
for the creative decorator, Whether it 
be a traditional or contemporary in- 
terior, these rugs offer more than the 
ordinary. 


Available in novel designs, any color 
and in widths up to 20 feet. 


AN RUGS 


Also carved rugs, broadiooms, fur rugs 
and carpeting of all kinds. 


Write for price list. 


SULLIVAN CARPET CO. 


330 FIFTH AVENUE NEW YORK 


or see your wholesale carpet dealer 
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ing this. However, ball-bearing casters with soft rub- 
ber treads, rubber cups beneath the legs of stationary 
furniture and gliders or rubber slides on portable furni- 
ture will help to eliminate it. (see end for manufactur- 
ers of this hardware). 

In cost asphalt tile is in many instances comparable 


to linoleum. 


PLASTIC TILE. ‘There is now on the market a tile 
which is called a “plastic tile.” This uses a vinyl (cor- 
rect pronunciation is vinil) resin as its base, together 
with asbestos fiber for body and pigment for color. 

In appearance this tile somewhat resembles an 
asphalt tile. It differs in some important properties. It 
is completely greaseproof, and completely alcohol-re- 
sistant. In addition, it has high resistance to acids and 
alkalis. It is hard and durable, extremely wear-resist- 
ant and suitable for all indoor uses. It can be used at 
or below grade with proper installation—although here 
again, the blue and green colors are not successful be- 
cause of the nature of the pigments. 

Great advantage of this tile is that it has absolutely 
no color limitation. It is offered in a wide range of 
strong, vivid colors, soft pastel tints, and intermediate 
colors. It comes in both plain and marbleized. In 
addition, special colors are available if the quantity re- 
quired warrants production. Surely such color possibili- 
ties make this a decorator’s material par excellence. 

The cost of this plastic tile flooring is about twice that 
of asphalt tile. 

Vinyl resins are of course in great demand today for 
defense projects, where their primary use is for insula- 
tion. How this will affect the supply available for 
flooring is not yet apparent. 

Another plastic flooring that has been looming on the 
horizon for some time, but is not yet in production, is one 
that will use as a base a plastic made from green coffee 
bean waste. The resin produced from the coffee bean 
has as yet not been named, and does not fall in any of 
the present resin divisions. It will be both thermo- 
setting and thermoplastic, depending on its method of 
manufacture. Naturally, only the thermoplastic form 
will be suitable for flooring. 

In samples the flooring that has been made with this 
resin has been extremely wear-resistant. somewhat rub- 
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HAVE YOU SEEN LLOYD'S 
NEW ENGLISH PAPERS? 


INSPECTION INVITED 


W. HH. S. Lloyd Co., Ine. 
48 West 48th St. New York 
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Modern Masterpieces 


f Modern Upholstered 
Y Furniture conceived 
and custom-made by 
our own master crafts- 
men, to do justice to 


ontemp . your own good taste. 


Write for Catalog! 


CONTEMPO SHOPS INC. 
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Individual Specially designed 
Lamp Bases Lamp Shades by 


Whitehall. Hoffman, .™ 


14 East 56th Street N.Y.C. 
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English and French 
Antiques 


165 EAST 54th ST., NEW YORK, N. Y. 
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@ Handsome Regency Cabinet executed in 
Rosewood with Brass Gallery and Brass 
Grilles in Doors. Your inspection invited. 


GEORGE BLUNDELL 


OF LONDON, INC, 
IMPORTERS OF ENGLISH ANTIQUES 
385 MADISON AVENUE NEW YORK 










































bery in texture. Since the plastic itself will be one ot 
the cheapest, flooring made with it may have a price 
advantage. The first factory for the production of this 
plastic is being opened in Brazil this fall, after years of 
planning. How soon the material will actually be avail- 
able to the flooring industry is speculative. 


MAGNESITE. A type of flooring which has ex- 
cellent wearing qualities, but which today is not avail- 
able, is that using a magnesite base. All magnesite has 
heen taken for defense industries—therefore, magne- 
site floorings are out of the picture for the time being. 


TROWELLED FLOORING. In addition to the 
many sheet and tile floorings in the market, trowelled 
floorings are also available. These are used only for the 
heaviest traffic. 

One company offers a trowelled mastic floor which is 
put on in seven coats. This has an asphalt base. Its 
colors are limited to red, green or black. Such a floor 
takes approximately two weeks to lay, and its laying re- 
quires skill even beyond that necessary for the ordinary 
floor. Trowelled mastic is extremely durable, has great 
resistance to heat and cold, and can therefore be used 
outdoors. Because of its solid surface it has more re- 
sistance to chipping than asphalt tile. However, also 
because of this solid surface, it is not as easily repaired. 
Where traffic is to be extremely heavy it can be used 
over a “traffic top” base. Cost is 30¢ to 40¢ without the 
base, 40e to 50c with, in the metropolitan area. 

Shown at the World’s Fair on the ramps of one of the 
buildings was a trowelled flooring of cork and rubber 
combined with small chip-size pieces of granite. This 
had the appearance of terrazzo. It was extremely 
durable, and suitable for outdoor use. Its manufacture 
has been discontinued because it could not be made at a 
competitive price. 


EARTHEN TILES. Earthen tiles have been used for 
Hooring from earliest times. 

The largest volume of earthen tile is quarry tile. 
This is made from: shale, an alluvial deposit, not « 
plastic. Most of the shale used in quarry tile comes 
from Ohio, Kentucky and Tennessee. Shale is burned 
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CARTER RECREATES Vie .Wareve Decade 
WITH BEAUTIFUL LACE CURTAINS 
BRUSSELS (Embroidered) Net Curtains 
SWISS APPLIQUE “Irish Point” Curtains 


TAMBOURED (Embroidered) Muslin Curtains 
REAL ARABE CURTAINS 


E. C. CARTER & SON, INC. 


49 EAST 53rd STREET, NEW YORK 
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1600 Walnut Street 816 S. Figueroa St. 
Cuicaco: . 
6118A Merchandise Mart 
< “ - 





INTERIORS 








in its natural state to produce tiles. ‘There is no pig- 
ment or artificial coloring added. The colors are pro- 
duced by “flashing’’, that is, by the fire in the kiln. The 
flames lick and discolor the shale to produce four shades 
—red, buff, chocolate brown, black. 

Quarry tile is impervious to moisture, stains and dirt. 
It is alkali, acid and grease resistant. It is frostproot, 
will not crack under freezing and thawing, and so can 
he used outdoors. It is the hardest product made, and 
competes with natural stones and terrazzo in its resist- 
ance to abrasion. The life of quarry tile can be con- 
sidered to be hundreds of years. 

Quarry tiles are available in all tile sizes from 234” 
to 12”, in all shapes—hexagons, octagons, ete. They are 
usable for sunrooms, terraces, walks, deck roofs. ‘They 
were at one time used in European kitchens, and today 
are still used in hotel kitchens. Quarry tile floors can be 
waxed, which adds lustre and gives an impression of 
resilience. 

Quarry tile is installed in a mortar setting bed—as are 
all earthen tiles—over an existing floor. In the metro- 
politan area the average cost installed is 60¢ to 80c¢ a 
sq. ft. 

An interesting example of the ancient quality of 
quarry tile for flooring can be seen in the “Intarsia”’ 
room of the Metropolitan Museum. Here the room, 
which is about 2000 years old, was salvaged intact, with 
the exception of the floor, which could not be removed. 
The original floor was reproduced exactly in color and 
design, with modern tiles. 

Faience tiles are often inserted in a quarry tile floor 
to liven and give it sparkle. Faience (the name derives 
from the Italian town of Faenza which was a leading 
center of production in the middle ages) is a handmade 
tile, modelled from a plastic clay. These plastie clays 
do not have to be ground to be worked. Because the 
tiles are handmade they have artistic variations of face 
and edges. 

Faience can be unglazed, but generally they are sur- 
faced with an opaque glaze. These tiles are colored with 
tin, iron and aluminum oxides, and are available in about 
cighty colors. Their natural lustre can be added to by 
Waxing, 


Faience tiles are installed with a mortar setting. ‘They 
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FOR 18TH CENTURY BEAUTY 


in the fine homes 
of today! 


@ You will admire the 
fine inlays which are a 
feature of this 18th 
Century Sheraton Ma- 
hogany Serpentine Front 
Sideboard with its cross- 
banded top and drawer 
fronts. 5 ft. long, 362 
in. high, 2736 in. deep. 





@ The portrait by W. 
Owen, R. A., 1769-1825, 
from the Hamilton Col- 
lection, is of the dashing 
young Captain Barnhard 
who was killed in the 
Battle of Waterloo. Its 
rich coloring makes it a 
striking decorative note 
for the home. 





Visit our extensive display occupying entire West 
Ball Room of Hotel Commodore during Fourteenth 
National Antiques Exposition—October 20th to 24th. 


Needham’s Antiques, Ince. 


J. E. TRELEAVEN 
IMPORTERS OF 
ENGLISH ANTIQUE FURNITURE 
PAINTINGS AND WORKS OF ART 


Eldorado 5-7493 143 EAST 57th STREET, NEW YORK 








Chippendale 
Mahogany Secretary 
Bookcase with 
Original Brasses and 
Bracket Feet 
English circa 
1800-1810 


Detailed descriptions 

and photographs of 

any of your requisites 

will be sent anywhere 
on request. 





LEO ELWYN & CO., INC. 


IMPORTERS OF 


18th CENTURY ENGLISH FURNITURE AND CHINA 
REGENCY AND OTHER EARLY 19th CENTURY FURNITURE 
GEORGIAN SILVER AND SHEFFIELD PLATE 


CI. 7-1985 23 WEST 55 ST., NEW YORK 






















































Present 


Ten New 


WALLPAPERS | 


in 
LIMITED 
EDITION 
and 
Custom Color 
} { 
hoe 
from the collection of 
Arthur Bennett Eads 





WILSEY-HEMSTREET 
515 Madison Avenue 
New York City 




















Custom Built 


UPHOLSTERED FURNITURE 


in Period Designs 














* FALL SHOWING - 


See the new Regency and other interesting period designs 
added to our wide range of fine upho!stered furniture. 
Bring or send your clients to these beautiful showrooms 
where they are sure to find just what they want. 


BEVERLY UPHOLSTERY SHOPS, Inc. 


Designers and Manufacturers of Upholstered Furniture 


260 Fourth Ave. (Bet. 20 & 21st Sts.) New York City 








should not be used where traffic is extremely heavy. ‘lo 
withstand freezing and thawing the tiles must be either 
semi-vitreous or vitreous, in which cases they can be used 
outside in any climate. Faience tiles are resistant to 
grease and to light acids. 

Faience is the most expensive of all tile floorings. In 
the metropolitan area its installed cost is about $1.50 
per sq. ft. 

The name ceramic tile could be applied to all earthen 
tiles. However, it has become identified with the small 
ceramic mosaics of less than 6” size. These small tiles 
can be made in two ways: plastic-made they are either 
vitreous, or semi-vitreous; dust-pressed they are fired 
to the impervious degree of vitrification. They are 
weatherproof and will withstand severe abrasive wear. 
They are impervious to anything that can be spilled 
upon them. Clay, flint and feldspar are used in their 
base. To make them non-slippery surfaced, alundum 
(an aluminum oxide) or carborundum can be incorpo- 
rated in their mix. Mineral oxide pigments are added 
to obtain colors other than white. Ceramic mosaics 
may have a plain, mottled, textured or flashed surface. 

The main use of these tiles is of course in bathrooms. 
They are the least expensive of tiles—costing, when in- 
stalled, 40c to 60c a sq. ft. 

A type of tile resembling ceramic mosaic, but having 
a facial area of 6” sq. or more is called a paver. They 
are also sometimes called flint tile. These are specially 
suitable for heavy floor surface. 


Moore Carats? — 
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TERRAZZO. ‘Terrazzo flooring is made by setting 
marble chips in a cement binder. These are mixed while 
dry. 

The color of the floor is determined by the color of 
the chips, by the natural color of the cement, and some- 
times by the addition of pigment to the cement. White 
cement is more expensive than grey and gives clearer 
colors. There are about forty basic marble: oclors— 
whites, greens, yellows, red, purple and black. About 
twenty-five of these are native, but the other fifteen, 
among which are all the best colors, must be imported. 
These include Levanto purple, corals, creams, the best 
yellows, Verona red and Belgian black. If shipping 
difficulties continue these will become difficult to obtain. 

For density, as much marble as possible should be in- 
cluded in the terrazzo, and so a smaller chip gives a 
better finished job. 

Installation of terrazzo is a long process. After the 
sub-floor is levelled the pattern is indicated by metal, 
rubber or plastic strips. These vary from 18 to 20 gauge 
to 34”, 14” and 34”, and they are of a height to show 
through on the finished floor. Then the terrazzo is 
poured and made level with the strip tops. Only one 
color can be done at a time and must be dry before 
work with another color starts. Otherwise there may be 
bleeding or running of colors. 

After the initial set of the terrazzo, heavy rollers are 


worked over it—up and down, across and diagonally. 
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Oriental, domestic rugs, fitted carpets 
Furniture upholstery & Heavy draperies 
cleaned, repaired, recut, redyed 


OUR METHODS 


conform to the rigid standards of the 
Certified Rug Cleaners Institute 


OUR WORK IS 
guaranteed by Good Housekeeping Magazine 
as advertised therein 


The C. H. BROWN Corapany 


420 East 31st St., New York, N. Y. 
Telephone MUrray Hill 4-6666 
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Custom Made 
Upholstered Furniture 


OF UNEXCELLED CHARACTER 


Antiques and Reproductions 
IMPORTERS AND MANUFACTURERS 


S. CAVALLO 


200 East 48th St. New York 
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FINE GIRANDOLES 


\n exceptionally fine range of chandeliers and girandoles. 
The Georgian cutting and imported crystal prisms add to 
their value, and hurricane shades add to their charm. 
Electrical wiring makes them ready for use or they can 
be used for real candles. A visit of inspection is heartily 
recommended. 


S. P. Skinner Co., Ine. 


Successors to Skinner-Hill Co. 


225 FIFTH AVENUE NEw YORK, N. Y. 


Chicago Showroom San Francisco Showroom 


1219A Merchandise Mart 





535 Western Furn. Exchange 











INCA POTTERY 
BABY 


CALFSKIN 
GREEN ONYX 


We Take Pride in Presenting 
SOUTH AMERICAN ARTS 


BEGINNING OCTOBER 22x» 















PROVINCIAL 
SILVER. 


TROPICAL 
POTTERY 


RARE 
CARVED WOOD 


vot 3 


225-5th AVE 


This works the chips into as close a mesh as possible 
and squeezes out all superfluous cement, leaving only 
sufficient to act as a binder. A terrazzo floor is only 
as good as the rolling it has had. 

After a three to five days wait for drying, grinding 
machines are brought in, the first with a rough car- 
borundum stone. After this, the next step is the grout- 
applying of liquid cement to the surface of the terrazzo 
to fill any surface air pockets that may have been re- 
vealed by the grinding. Then another grinding, with 
a fine 


is considered clean and finished. 


‘arborundum. After this grinding, the terrazzo 

But curing of a terrazzo floor takes from three to six 
months. It takes that long for the moisture to evaporate 
out of the floor structure. For that length of time a 
“bloom” or efflorescence of grey stain will be apparent, 
and the floor must be properly maintained to keep this 
from caking on. A neutral soap should be used and the 
floor washed every other day. Once the bloom is al- 
lowed to become encrusted on with dirt you have a dis- 
colored floor which is hard to bring back to beauty. 

There are preparations on the market which are sup- 
posed to seal the terrazzo floor. Get one that is recom- 
mended by a good terrazzo contractor. Seal immedi- 
ately after the floor is laid, or after a thorough cleaning. 
Surface fillers are no good. A terrazzo seal which will 
penetrate and seal without giving a surface film must be 
used, 


Do not use sweeping compounds containing oil on 





Telephone: Wickersham 2-2300 


Founded 1686 


KENT COSTIKYAN 


709 FIFTH AVE.—at 55th ST. NEW YORK 


KENTSHAH HANDWOVEN ORIENTAL RUGS, ANTIQUE 
CARPETS AND MODERN 
SEAMLESS PLAIN CARPETS FINE CHINESE RUGS 
AUBUSSON AND SAVONNERIE RUGS 
NEEDLEPOINTS AND BESSARABIAN 





Our Booklet on “Types of Rugs Suitable for Different 
Rooms” sent free to Decorators on Request. 


BOSTON e CHICAGO e LOS ANGELES 





























































To The Wallpaper Trade 


As manufacturers and designers of quality handmade wall- 
papers Spiegel-Framson offers to the trade an unusual oppor- 
tunity to have papers made to their exact specifications. We 


specialize in difficult wallpaper and borders. 


Over 30 Years Experience 
Dependable — Reliable 


SPIEGEL - FRAMSON 


690 Broadway New York 
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terrazzo. They will penetrate and permanently dis- 
color the floor. The best polish for a terrazzo floor is 
simply wear and age. 

With its minimum number of voids and jointing 
This makes it 


desirable in hospitals, and also excellent in homes in 


terrazzo is a highly sanitary flooring. 


tropical regions. The fact that it has no binder to 
creep with the heat makes it additionally desirable for 
tropical use. 

Terrazzo is extremely wear resistant. and its mainte- 
nance cost is low. An average metropolitan installation 
might cost 40c a sq. ft. 

With every flooring that has been mentioned good ma- 
terials are of importance. but no more so than the manner 
of installation. Proper adhesives or settings must be 
used. Sufficient time to lay properly must be given. 
Maintenance must be correct. Flooring is a technical 
field in which only the expert is qualified to advise. 
Therefore it is wise to work with reliable contractors. 
This article is meant only to present a review of the 
materials that are available. and some of their character- 
istics. 

Detailed technical information on proper methods of 
installation and specifications for sub-floors can be se- 
cured in cach instance from manufacturers. a list of 
whom are given at the end of this article. All manu- 
facturers and jobbers of floorings are. of course, not in- 
cluded here. but only those who were approached for 


material for this article. 
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RESOURCE AND SHOPPING SERVICE 
FOR THE TRADE 


epron®® INTERIOR DECORATORS WITH 
eT 581 YEARS OF EXPERIENCE IN THE 
paz 3 NEW YORK MARKET. 


FABRICS, FURNITURE, FLOOR COVER- 
INGS, WALLPAPER. ETC. AS PER YOUR 
REQUEST. 

















5 EAST 57TH STREET ° NEW wae I 
1] | FOR YOUR BEST ROOMS! 
LIGHTING EFFECTS 
in the 


EXQUISITE CRYSTAL RE- 
PRODUCTIONS OF CHAN. 
DELIERS, SCONCES, 
LAMPS; ALSO PORCELAIN 
)} AND CRYSTAL TABLE 
sy LAMPS, FLOORLAMPS 

AND MODERN CREATIONS. 


| Charles J. Winston & Co., Inc. 


Importers and Makers of Distinctive Lighting Effects 


* wa” 








2 WEST 47th STREET, NEW YORK_ 


OCTOBER 1941 


* MEYER 
* GUNTHER ° 


* MARTINI"Inc. il 


HERTA CHAIR 


SPACE 1789 © MERCHANDISE MART ¢ CHICAGO 
511 EAST 72ND STREET e NEW YORK 
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CHARLES H. BECKLEY, Inc. 


SHOWROOM & FACTORY: 305 EAST 47' STREET 
NEW YORK, N.Y 


TELEPHONE + PLAZA 3-1190 
























































essed Corniess and Hold Backs 


Acorn and fringe cornice 
set, faithfully reproduced 
from hardware found in an 
old historic New England 
home. It is available in 
bright, semi-antique, an- 
tique and silver finishes. 


Catalogue mailed 
on request. 





THE EATON-POND COMPANY, INC. 


15 PARK STREET 
SPRINGFIELD, MARS. 





Also a large selection of reproduction cabinet hardware. 








one park avenue - new york 
merchandise mart - chicago 
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Maintained to make your sal 
. America’s most compre 
antenal by Gilbert Rohde an 


hensive showing - - - 
d Jan Ruhtenberg - 
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Zeeland - Michigan 











For further information on flooring the following 
sources are recommended: 

Publications of the U. S. Dept. of Commerce—Nat’] 
Bureau of Standards obtainable from the Supt. of Docu- 
ments, Washington, D. C. 

Indentation and Recovery of Low-Cost Floor Cover- 
ings Series BMS 14, 10c. 

Performance Test of Floor Coverings for Use in Low 
Cost Housing: Part 1 BMS 34, 10c; Part 2 BMS 483, 
10c; Part 3 BMS 68, 15c. 

Properties of Adhesives for Floor Coverings BMS 59, 
10c. 

United States Tariff Commission Report #141—Sec- 
ond Series Earthen Floor and Wall Tiles, (also for sale 
by the Supt. of Documents, Government Printing Office, 
Washington, D. C.) 

Federal Standard Stock Catalog, Federal Specifica- 
tion of Asphalt Tile, (also for sale by the Supt. of 
Documents ). 

National Terrazzo of Mosaic Ass’n., 1420 New York 
Ave., N. W., Washington, D. C. 

Asphalt and Allied Substances by H. Abrahams, pub. 
by D. Van Nostrand & Co., New York, N. Y. 

Hardware referred to under 7 tile: 

Darnewv Corp., 24 E, 22nd St. N. Y. C.—mfgrs of 
rubber casters. 

Bassick Co., 
bakelite gliders. 


475 Fifth Ave., N. Y. C.—mfgrs of 








LYON. 
FURNITURE MERCANTILE AGENCY 


Est. 1876—Publishers of LYON- ate BoOoK 


iNEW YORK, N. Y. CINCINNATI, OHIO 
| 185 Madison Avenue Seog er 6 East Fourth Street 
| D4 tne 












LYON 
FURNITURE 
Merman tiLiL AGENCY 


|BOSTON, MASS. 
No. Sta. Industrial Bidg. 


W CHICAGO, ILL. 
221 North LaSalle Street 


| 
PHILADELPHIA, PA. 
{12 South {2th Street 


GRAND RAPIDS, MICH. 
Ass’n of Commerce Bldg. 


HIGH POINT, N. C& 


2a LOS ANGELES, CALIF. 
| Wachovia Bank Building 


12th Street at Broadway 


| THE NATIONALLY RECOGNIZED CREDIT AND 

| COLLECTION AGENCY OF THE FURNITURE INDUSTRY 

| AND TRADES KINDRED—CARPET—UPHOLSTERING—REFRIGERATOR 

| —STOVE—INTERIOR DECORATION—LAMP AND SHADE—FRAME AND 
MIRROR—HOUSE FURNISHINGS 

| BOOK OF RATINGS—CREDIT REPORTS—COLLECTIONS 


























ilable .« - » everything 
erienced sales assistance aval ones 
on need to make HERMAN MILLER MOD 
| a major profit producer. : 
! Catalog on request. _& 





MEYER THREADS 


The World’s Best 








For Upholstering 
and Decorating 


All sizes 
and colors 








Spools Soft and 
Tubes Glace Finish 
Cones Mercerized 


| JOHN C. MEYER THREAD CO. 


Lowell, Mass. 


“Samples sent if you wish them.” 
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In connection with the preparation of the foregoing 
article on “Floors and Flooring Materials,” INTERIORS 
wishes to acknowledge and thank the following com- 
panies for their cooperation and helpful information: 

ArmstronG Cork Co., 295 Fifth Ave., N.Y.C., mfrs. of lino- 


leum, lineoleum tile, felt base, asphalt tile, rubber cork 
tile, monocork. 


Tue Barrett Co., 40 Rector St., N.Y.C., mfrs. of cumar resins. 


ConGOLEUM-NairN Co., 295 Fifth Ave., N.Y.C., mfrs. of lino- 
leum, linoleum tile, felt base. 


Pau Coste Inc., 101 Park Ave., N.Y.C., mfrs. of rubber tile, 
asphalt tile. 


DAHLANDER FLooriING Co., 153 E. 33rd St., N.Y.C., trowelled 
mastic flooring, and metropolitan distributors for Parkay 
(manufactured by Wood Mosaic Co., Louisville, Ky.) 

Bruno vE Paour & Co., Inc., 314 Eleventh Ave., N.Y.C., ier- 
razzo and mosaic contractors. 


b. F. Goopricit Co., 1790 Broadway, N.Y.C., mfrs. of rubber 
tile. 


Jowns-Manvitie Co., 22 EF. 40th St., N.Y.C., mfrs. of asphalt 
tile. 


Masonite Corp., 630 Fifth Ave. N.Y.C., mfrs. of pressed 
wood. 


H. S. Poun & Co., Chrysler Bldg., N.Y.C., laboratory con- 
sultants for Brazilian gov't on coffee plastic. 

Joun T. Swanson, Inc., 540 12th Ave., N.Y.C., wood floor 
contractors. 

Tue Tire-Tex Co., 101 Park Ave. N.Y.C., mfrs. of asphalt 
tile and vinyl resin tile. 

Union Carpine & Carron Co., 30 E. 42nd St., N.Y.C., mfrs. 
of vinyl resin. 


VANDERLAAN TILE Co., 103 Park Ave., N.Y.C., tiles. 





MIRRORED 


FURNITURE 
OF DISTINCTION 


Dressing Tables, 
Coffee Tables, 
Screens, in any size, 
shape or color. 
To the Trade Only. 


REGENT 
MIRRORED 
FURNITURE 
MANUFACTURING 
COMPANY 


969 First Ave., New York 
Between 53rd & 54th Sts. 











FEATURING 
CASEMENT 
FABRICS 
WITH 





oF ED COTTON, SPUN RAYON and BEMBERG 
DAMASKS 


SPOT 460 STAIN RESISTANT 


GRINER SEA, 50-inch figured, striped and plain 
x sai “lO CAPRI VOILES 
4 (40- and 50-inch) 
SILK GAUZE—Plain, Strie and Antique 
SATINS—Plain and Antique 
SILK TAFFETA—Plain, Plisse and Crinkled 
PEMBROOKE REPP @ MOIRE 
VELTONE CASEMENT 
—all in 50-inch width— 


Distributed by leading jobbers 


liupreonole 
LABORATORY TESTED 





kent-straus company 


79 madison avenue « new york city 
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POWDER ROOM ENSEMBLE 
Dressing Table and Bench 





Your accents in white can be obtained. 
Our studios offer hundreds of exquisitely 
beautiful individual designs for your im- 
mediate selection. Plain and special fin- 
ishes in coffee tables, console tables, 
lamps, mirrors, decorations, etc. Close co- 
operation on special designs. 


DECORATORS’ PLASTER STUDIO 
206 East 33rd Street, NEW YORK 





Hobe Erwin Editions 
| in Wallpapers 


Lace Bowknot: Gaily colored lace ribbons 
form this new pattern from our Fall line 








Jones and Erwin, Inc. 
New York, N. Y. 


| Chicago Representative 


15 East 57th Street 


The Warner Co., 418-20 S. Wabash 
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New 


OU ARE CORDIALLY INVITED TO VISIT 
OUR NEW HOME AT 453 FOURTI AVENUE. 
NEW YORK AND INSPECT OUR MUCH 
TALKED ABOUT INDIVIDUAL SHOWROOMS. —the Interior Designer's Most Complete Monthly 


SERVING THE DEALER AND 


DECORATOR OF FINE FURNI- Purchasing Directory. See page 82 for Complete 
TURE FOR OVER FIFTY YEARS. 


York ‘Furniture Exhibit Corp. | | Addresses, 
451-453 ‘Fourth Avenue 
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The latest presentations of 90 manufacturers and 













distributors of quality interior furnishings and 


equipment will be found in this issue of INTERIORS 








New York City 




















UNUSUAL 
EFFECTS 










MODERN 
DESIGNS 


FINE CRYSTALS) [ra 





We invite you to visit our new show- 
rooms and to view the finest selection 
of distinctive crystals in America. 


NELSON BEAD CO.., INC. 


Z7rom Coaat to Conor 


A WIDE In NEW YORK.. 












EVERY SIZE 
AND | 
EVERY PRICE Vt Os 
RANGE DP - 





| The Blackstone | 








CHANDELIERS In LOS ANGELES.. In BELLEAIR, FLA. 
GIRANDOLES <TR ae | 
HURRICANES : | 








48 WEST 37th STREET 
NEW YORK CITY 








 KIRKEBY HOTELS , 





INTERIORS 








INTERIOR 


ANTIQUES 


BEDDING 


CORNICES & 
DRAPERY 
FIXTURES 


CURTAINS 


AND 
MATERIALS 


DECORATIVE 
ACCESSORIES 


EXHIBITS 


FABRICS 


FIREPLACE 
EQUIPMENT 


FLOOR 
COVERINGS 


FURNITURE 


ALLEN, LOUIS L., INC. 2.0... - cece cece eee eee eeeree 70 
ASHLEY-KENT, LTD. ....ccccccccccccceccncccseneres 72 
BLUNDELL, GEORGE OF LONDON, INC. ........-- 7% 
BRUNOVAN, INC.  ..ccccccccccccccccccsccccccvcceccs 1 
CAPRIS Be cciccncvecaccecsovesvesecvocecesseseuenes 75 
COULAZ & RIESEN, INC. .....-.ccccecceeccecccccece 73 
ELWYN, LEO & CO., INC. cncccceccc cece cceccceeees 73 
GUILDHALL GALLERIES OF LONDON ........... 66 
HODGES, TREVOR E., LTD. ....---eeeee cence eeeees 58 
HUSZAGH, LYMAN  .ncccccccccccccccccccccvescevees 83 
NEEDHAM’S ANTIQUES, INC. ......--eeeeeeeeeees 73 
NEWCOMB, F. J... CO. INC. ...ccccccccccecccscccces 6% 
WOOD & HOGAN, INC. .nccccccccscccccccccesscess é 
BECKLEY, CHAS. H., ENC, ..cccccccccccceccvcccecs 7 
MITTMAN, M. & COMPANY, INC. .....ccceeccceces 63 
EATON-POND COMPANY, INC, ....cccccccescceceeee 78 
FRIEDMAN BROTHERS DECORATIVE ARTs, INC. 56 
MILCH. DB. & GON, THE. .ccccccccvcccossccessevcove 60 
CAnTER.. EE. €. OB GER TG. cccsccccvccscosesveces re 
KENT-STRAUS COMPANY  ..cccccccccccccccccccccces 74 
PATCHING, JOHN F. & CO., FNC. cncccccvccccceccs 75 
QUAINTANCE, W. B. & COMPANY ...........-... 65 
ALAVOINE, LL. & COMPANY 3 ..ccccccccscccseeccese 68 
RESENM. EEG L., TE. ccccccccccsccvccccccescesce 70 
AGEOLRYV BENE. LT. ccoccccvccccccccccceccccceesees re 
DEAMENT.. A. L. & COMPANY 3 .nccccccvccccvcscsee 59 
CE WVM, CD SB GO TG. cc cccccsccccvcccsccsevescs 73 
SIUISZAGH, LYDEAN cccccccccccccvccccccccscccesccees 83 
RE heed dadererenedsdndderncterseraesnineeereonees o4 
MOTTAHEDEH & SONS .nccccccccccccccccccecccceses To 
SEPT W AMEE, BARGE Bh. nc cccccccccvcccccvvvccsece 69 
SRE. BG. 8. Ge Tie 6666s 006s con sweceerwawes To 
NATIONAL ANTIQUES EXPOSITION ........-ccecees Ww 
AMERICAN VISCOSE CORPORATION ............+- 13 
a a Se 7 errr er errr 72 
COREE BTID cw ce ccccwcvvccccesccccevecsces a4, 55 
CROMWELL. Wi ertes TG. cvccccccccesessscvcccass 70 
WEAR, B.. Li B GPA ce cccincissvncassssess 59 
GOODALL DECORATIVE FABRICS ..........--.00. 9 
BRENT-STRAUS COMPANY ccccccccccccvcccsvescesces 74 
CR, METRE T.. B BOB, TG. 6 ccc ccvcvcccsconee 62 
QUAINTANCE, W. B. & COMPANY ........cccccccvee 65 
SEALATAT: TERS ce kccveccncssececsss Second Cover 
SCHUMACHER, F. & COMPANY, INC. ......ccccccee 53 
SCHWARTZ, WAMUET Me ccccccccccccccsccccvsccesve 09 
Se DD wih hnbcctsirscsaicicdesissaresrrres 69 
SE Ee EID occ nse pad esvadoccvadcssencees 18 
Tees B.. DH. B Ts, TS. ccvcvesaccccsessscvvccese i 
BAR, Tete GTR bddicscesenisccecceencenesess 83 
es: Gc ik ie Ge ore deb tenccveseevecsess 76 
TE GR TEs BOER 608s scewetsiccsscecens 63 
BIGELOW-SANFORD CARPET CO., ING. ............ 7 
FAY CARPET COMPANY. INC. ...ccccccccess Back Cover 
CR SEE. widdewécdsccesccedessenresvavenes 51 
ES TEER, cebicccvesecnccrevestsesenes Tb 
As Gi es Keren cesaescrncnncedrasocce 66 
SCHUMACHER. F. & COMPANY. ING. c.ccccccecces 53 
SMITH, ALEXANDER & SONS CARPET CO. ..Third Cover 
SEULSV AN CHARS CRAM icccccscessccvnvences 70 
Ss. Bes wks neeamivs diese cwesserese 84 
BEVERLY UPHOLSTERY SHOPS, INC. ....cccccccee. re 
SE, HEY. vata slewenkaunesceadecbhureukseeeee l 
Ce: Be odewaeiad scnadddawiereewenegieaconsasan pe 
CHARAK FURNITURE COMPANY ............-..0-- 15 
COLOMBO, LEOPOLD & BROTHER, INC. .......... 63 
Ce IG MS, 26 Bis 66 oo eksu sed eecernedane 71 
SUGAR WIIET,. B. F... BH CMRP ANE oc vkgccccccscssscssssss 59 
DUNBAR FURNITURE MFG, COMPANY ............ 5 
GRANICK FURNITURE COMPANY ............c000. 83 
Se EE ba bcececkabeeteaswecsacdsccusns eens 51 
ee 58 
ER GENUINE Ssehcnkn6b 54 0c00d beeseeneedese $2 
SE I, UE irene cen neeenesscscdnadarsens He | 
MEVER-GUNTHER-MARTING, ENG. ....ccccscccccccocs rr 
SEE FOLLOWING PAGE F 


OCTOBE 


R 1941 


S 


FURNITURE 
FRAMES 


FURNITURE, 
GARDEN & 
TERRACE 


FURNITURE, 
MIRRORED 


GLASS, 
DECORATIVE. 
STRUCTURAL 


LAMPS & 


LAMP SHADESMOTTAHEDEH & SONS 


LEATHER 


LIGHTING & 
LIGHTING 
FIXTURES 


MANTELS 


MIRRORS 


PLASTER 


REPAIRERS 
OF ANTIQUE 
TAPESTRIES 


RUG & 
CARPET 
CUSHIONS 


RUG 
CLEANING 


SCREENS 


SHELLAC 
THREAD 


TRADE 
SERVICE 


TRADE 
WORKROOMS 


TRIMMINGS 


WALL 
COVERINGS 


OURCES 


MILLER, 


HERMAN FURNITURE COMPANY ....... 78 
MEITTMAN, M. & COMPANY, INC. 2. ccccocesccovcsss 63 
es, Fe DE), BUM Ash0deerneeedtausaveeeaneand 61 
NEW YORK FURNITURE EXHIBIT CORP. ......... 80 
OLD COLONY FURNITURE COMPANY .........c000- 59 
STIEHL, A. H. FURNITURE COMPANY ............2.0 
We Be Ts, BG, Wek 0 obi ee cep ecdsnerddeasws ee 8 
ZANGERLE & PETERSON COMPANY 3 ....cccsccssce ot 
COLOMBO, LEOPOLD & BROTHER, INC. ........... 63 
ZANGERLE & PETERSON COMPANY ........000000 o4 
GRAND CENTRAL WICKER SHOP, ING. .......... oi 
SUESA, UCOUPUMATE ois se cscoccccssssccsaces 61 
SALTERINI, JOHN B., COMPANY .........000000000 $7 
REGENT MIRRORED FURNITURE MEG. CO. ...... 79 
LIBBEY-OWENS-FORD GLASS COMPANY .......... I 
COAreeeee, es, GC, GI cee sscanascares countecens 7 

ITT TTiTere Trevi rrr rrr rey 76 
oS ry rere 76 
| A |. re Tl 
ee a es a ig, We. wenden pidvxeoicksoddadacoes 4 
EA, MOA GH, TE oaisdccsanccscdsvnwstdecc 80 
REE eituidecsenekcnencknhoncesiupereesnianaiesss 64 
WINSTON, CHARLES J. & COMPANY, ING. ........ q7 
I, TE Wa lg. ade bi-vaewseredccadsccnsave-ee 70 
DRE, Bs FON i ies cccieecetcsacncecscvececes 43 
YE OLDE MANTEL SHOPPE ............000ceeeceee 63 
COLOMBO, LEOPOLD & BROTHER, ING. .......... 63 
FRIEDMAN BROS. DECORATIVE ARTS, ING. ...... 56 
CEE  scdikerbiccesiavsspesvaels Matcaskebanad anu ot 
Redes es DI: CIs vsdiasiassesssabecnacsccinon 60 
aera Oe Be GR, GN, ivicecaisncccessascdces 68 
REGENT MIRRORED FURNITURE MFG. CO. ...... 79 
PA: ee Oe MIs, BOD. 9558 c sob eeesrvanacennadeeceas 63 
DECORATORS’ PLASTER STUDIO ........ccceccecs 79 
RE. DEEN tert vinbaneeo deere deaiaws eee et 74 
Cee Ny, BOSS. sib sdchernceese ndanecucreads 73 
Oy Wig. Os. asp cecsnwssdasessannedtosswes’ 66 
CHARON CARPCT COMPANY acsnccsnsindscsacacees 65 
eee E.R RPO ke nGcvenicccsoussipencaeas 75 
Se GP BE biastccscrcesRheswietesswseciwas 67 
SHELLAC INFORMATION BUREAU ................ 16 
MEYER, JOHN C. THREAD GOMPANY 3 .....6cc000 rH 
DATE ee, Aare. TOW: TEATENE ons asencesccsvessnvassetene 77 
Ce EG Kear nenwn-<prsseOhendusi~@ obuiecsaeeacute 75 
EG OEE, e55bccittnpcewsdwundeseaecess unanas 74 
SS B.. vaserounans pacsosebguvesausasenn 75 
PE PD, 865509 a kdedidcadenmesahceeesoeeted 69 
SCALAMANDRE SILKS ...cccccccsccccces. Sveond Cover 
ee eee ee 4 
ARTCRAFT WALL PAPER COMPANY  ......ccccsee. 67 
ADEE ES Se FORME sce rrchirredasarencscsweseees 2 
co a ee | eer eee Ty rrr e rer ery 59 
PO Te Me Seer er aitnkensetnesisamsizes 7 
LOTTO, W. HM. 5... COMPANY, TMG. ciccicccsscsvecsse 71 
SCHUMACHER, F. & COMPANY, INC. ..5.0..0000000 33 
SPN 662.000 0dassavesacerrveeriesasteaes 76 
Peele, Cee BTN, cavisassevcevsesaceeen 83 
WOE Pe FA-SUMOO UNE 64:5 6i b.09062 nds etereieerrvcncens 74 


OR COMPLETE ADDRESSES 














82 


ADDRESSES 


ALLEN, LOUIS L., INC. 
15 East 57th Street, New York 


ALAVOINE, L. & COMPANY _ 
712 Fifth Avenue, New York 


AMERICAN VISCOSE CORPORATION 
350 Fifth Avenue, New York 


ARTCRAFT WALL PAPER COMPANY 


515 Madison Avenue, New York 


ASHLEY-KENT, LTD. ; 
165 East 54th Street, New York 


BAKER FURNITURE, INC. 
Keeler Bldg., Grand Rapids 
383 Madison Avenue, New York 
Merchandise Mart, Chicago 
28 West 20th Street, New York 


BASSETT & VOLLUM 
740 Rush Street, Chicago 
515 Madison Avenue, New York 
442 Post Street, San Francisco 
812 West Eighth Street, Los Angeles 
2203 Cedar Springs Avenue, Dallas 


BEAD, NELSON CO., INC. 
18 West 37th Street, New York 


BECKLEY, CHAS. H., INC. 
305 East 47th Street, New York 


BEVERLY UPHOLSTERY SHOPS, INC. 
260 Fourth Avenue, New York 


BIGELOW-SANFORD CARPET CO., INC. 
140 Madison Avenue, New York 


BLUNDELL, GEORGE, OF LONDON, INC. 
385 Madison Avenue, New York 


BROWN, C. H. COMPANY 
$20 East 31st Street, New York 


BRUNOVAN, INC, 
383 Madison Avenue, New York 
816 So. Figueroa Street, Los Angeles 
Santa Fe Building, Dallas 


CARTER, E. C. & SON, INC. 
49 East 53rd Street, New York 
Merchandise Mart, Chicago 
816 So. Figueroa Street, Los Angeles 


CAVALLO, S. 
200 East 48th Street, New York 
CHARAK FURNITURE. COMPANY 
144 Madison Avenue, New York 
Merchandise Mart, Chicago 
38 Wareham Street, Boston 


CHENEY BROTHERS 
509 Madison Avenue, New York 
Merchandise Mart, Chicago 
812 West 8th Street, Los Angeles 
420 Boylston Street, Boston 


CLINTON CARPET COMPANY 
Merchandise Mart, Chicago 


COLOMBO, LEOPOLD & BRO., INC. 
238 East 44th Street, New York 


CONTEMPO SHOPS, INC. 
44 West 18th Street, New York 


COULAZ & RIESEN, INC, 
160 East 56th Street, New York 


CROMWELL DESIGNS, INC, 
515 Madison Avenue, New York 


DECORATORS’ PLASTER STUDIO 
206 East 33rd Street, New York 


DIAMENT, A. L & COMPANY 
34 East 53ra Street, New York 
1515 Walnut Street, Philadelphia 
Strafford, Pa. 


DUNBAR FURNITURE MFG, COMPANY 
Berne, Indiana 
Merchandise Mart, Chicago 
385 Madison Avenue, New York 


EATON-POND CO., INC. 

15 Park Street, Springfield, Mass. 
EISENSTAT, ROSE 

18 East 54th Street, New York 
ELWYN, LEO & CO., INC. 

23 West 55th Street, New York 
FAY CARPET COMPANY, INC. 

515 Madison Avenue, New York 

1600 Walnut Street, Philadelphia 


FRIEDMAN BROTHERS DECORATIVE ARTS, INC. 


305 East 47th Street, New York 

120 Boylston Street, Boston 

1008 North Croft Avenue, Los Angeles 
33 E. Walnut Lane, Philadelphia 





OF CURRENT ADVERTISERS 


GOODALL DECORATIVE FABRICS 
61 East 53rd Street, New York 
Merchandise Mart, Chicago 
Sanford, Maine 


GRAND CENTRAL WICKER SHOP, INC, 
217 East 42nd Street, New York 


GRANICK FURNITURE COMPANY 
235 East 42nd Street, New York 


GROSFELD HOUSE 
320 East 47th Street, New York 
666 N. Wabash Avenue, Chicago 
207 N. Vermont Avenue, Los Angeles 


GUILDHALL GALLERIES OF LONDON 
160 East 56th Street, New York 


HANSON, PAUL CO., INC, 
15 East 26th Street, New York 
611 Merchandise Mart, Chicago 


HODGES, TREVOR E., LTD. 
383 Madison Avenue, New York 
816 S. Figueroa Street, Los Angeles 
420 Bolyston Street, Boston 
155 E. Superior Street, Chicago 


HOUSE OF SCREENS 
513 Sixth Avenue, New York 


HUSZAGH, LYMAN 
57 East 56th Street, New York 


JACKSON, EDWIN, INC. 
175 East 60th Street, New York 


JONES & ERWIN, INC. 
15 East Sith Street, New York 
418-20 S. Wabash Avenue, Chicago 


KENT-COSTIKYAN, INC. 
709 Fifth Avenue, New York 


KENT-STRAUS COMPANY 


79 Madison Avenue, New York 


KITTINGER COMPANY 
1893 Elmwood Avenue, Buffalo 
385 Madison Avenue, New York 
631 Merchandise Mart, Chicago 


KRUMPEF, EDWARD 
308 East 49th Street, New York 


LE-DREW 
10 East 52nd Street, New York 


LEE, ARTHUR H. & SONS, INC. 

383 Madison Avenue, New York 

Merchandise Mart, Chicago 

1717 Sansom Street, Philadelphia 

420 Boylston Street, Boston 
LIBBEY-OWENS-FORD GLASS COMPANY 

Nicholas Building, Toledo, Ohio 
LLOYD, W. H. S., Company, Inc. 

18 West 48th Street, New York 
MANOR HOUSE, THE 

383 Madison Avenue, New York 


MEYER, JOHN C. THREAD COMPANY 
Lowell, Mass. 


MEYER, GUNTHER, MARTINI, INC. 
511 East 72nd Street, New York 
1789 Merchandise Mart, Chicago 

MICHAELYAN, H. INC, 


515 Madison Avenue, New York 


MILCH, D. & SON 
238 Eust 44th Street, New York 


MILLER, HERMAN FURNITURE COMPANY 


One Park Avenue, New York 
Zeeland, Michigan 


MITTMAN, M. & COMPANY, INC. 
316 East 53rd Street, New York 


MOLLA, INC, 
410 East 32nd Street, New York 


MOTTAHEDEH & SONS 

225 Fifth Avenue, New York 
NATHAN, P. SONS, INC, 

425 East 53rd Street, New York 


NATIONAL ANTIQUES EXPOSITION 
95 Madison Avenue, New York 


NEEDHAM’S ANTIQUES, INC. 
143 East 57th Street, New York 


NEWCOMB, F. J. CO., INC. 
208 East 52nd Street, New York 


816 So. Figueroa Street, Los Angeles 


Merchandise Mart, Chicago 


NEW YORK FURNITURE EXHIBIT CORP. 


453 Fourth Avenue, New York 




















































































OLD COLONY FURNITURE COMPANY 
385 Madison Avenue, New York 
495 Albany Street, Boston 
816 So, Figueroa Street, Los Angeles 


PATCHING, JOHN F. & COMPANY, INC. 
509 Madison Avenue, New York 
6113 Merchandise Mart, Chicago 
420 Boylston Street, Boston 
1717 Sansom Street, Philadelphia 
442 Post Street, San Francisco 


QUAINTANCE, W. B. & COMPANY 
240 Madison Avenue, New York 
442 Post Street, San Francisco 
Merchandise Mart, Chicago 


REGENT MIRRORED FURNITURE MFG. COM- 
PANY 
969 First Avenue, New Yori: 


ROTH, CELIA, INC. 
305 East 47th Street, New York 


SABEL, H. & CO., INC. 
140 West 22nd Street, New York 


SALTERINI, JOHN B., COMPANY 
322 East 44th Street, New York 


SCALAMANDRE SILKS 
598 Madison Avenue, New York 
620 North Michigan Avenue, Chicago 
420 Boylston Street, Boston 
955% N. La Cienga Blvd., Los Angeles 


SCHUMACHER, F. & COMPANY, INC. 
60 West 40th Street, New York 
535 Madison Avenue, New York 
420 Boylston Street, Boston 
1616 Walnut Street, Philadelphia 
Merchandise Mart, Chicago 





SCHWARTZ, HAROLD M. 
572 Madison Avenue, New York 
816 West Eighth Street, Los Angeles 


442 Post Street, San Francisce 


SHELLAC INFORMATION BUREAU 
65 Pine Street, New York 


SKINNER, S. P., CO., INC. 
225 Fifth Avenue, New York 
1219A Merchandise Mart, Chicago 
Market at 10th Street, San Francisco 


SMITH, ANNE DE RAHM 
5 East Sith Street, New York 


SMITH, ALEXANDER & SONS CARPET COM- 
PANY 
295 Fifth Avenue, New York 
Merchandise Mart, Chicago 
52 Chauncy Street, Boston 
2155 E. 7th Street, Los Angeles 


SPIEGEL-FRAMSON 
690 Broadway, New York 





STEINER STUDIO 
169 East 61 Street, New York 


STIEHL, A. H. FURNITURE COMPANY 
28 West 20th Street, New York 


STROHEIM & ROMANN 
35 East 53rd Street, New York 
6148 Merchandise Mart, Chicago 
420 Boylston Street, Boston 
442 Post Street, San Francisco 


SULLIVAN CARPET COMPANY 
330 Fifth Avenue, New York 


THIBAUT, RICHARD E., INC. 
269 Madison Avenue, New York 





THORP, J. H. & CO., INC. 
250 Park Avenue, New York 
Merchandise Mart, Chicago 
420 Boylston Street, Boston 
816 So, Figueroa Street, Los Angeles 





WHITEHALL-HOFFMAN, INC. 
14 East 56 Street, New York 


WILSEY-HEMSTREET 
515 Madison Avenue, New York 
2203 Cedar Springs Avenue, Dallas 
3262 Wilshire Blvd., Los Angeles 


WINSTON, CHARLES J. & CO., INC. 
2 West Vith Street, New York 
WOOD & HOGAN, INC. 

383 Madison Avenue, New York 

Merchandise Mart, Chicago 

816 So, Figueroa Street, Los Angeles 


YE OLDE MANTEL SHOPPE 
251 East 33rd Street, New York 


ZANGERLE & PETERSON COMPANY 


2164 Clybourn Avenue, Chicago 
Merchandise Mart, Chicago 


INTERIORS 











—by amabal 


significant phrase to decorators seeking the 


really unusual — in upholstered pieces. 











CZRANICK FURNITURE Co. 


Thibaut 


Wallpapers 





Since 1886 


WRITE TO DEPT. A FOR SAMPLES OR INFORMA. 
TION ABOUT SPECIAL DECORATOR DESIGNS. 


269 Madison Ave., New York 


“MARBLE” 75ce A SQUARE 27” x 27” 





OCTOBER 1941 








an 





Very important pair of Empire four-light Candelabra 
of bronze and gilt. 


LAYMAN 
H" ZAGH 


S7EAST 56™STREET 
NEW YORK.---PL-3-2146 








FIREPLACE EQUIPMENT 








We make these exclusive designs in Brass, Steel or fire-proof 
colored enamel. Sizes from 16 to 18 inches; prices, $48 to 


$64. (list). 
* 


MANTELS SCREENS ANDIRONS GRATES 








175 €£AST G6Orm. Sr NEW YORK 
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Gems In A Collin 


Occasionally, the antique collector finds a piece of unusual merit. Fine though 
his other pieces may be, this one will be “special” in richness of color and finely 


executed detail. Frequently the price will be proportionately higher, as is true 





of all fine things. Manor House reproductions are intended to bear a similar 


relationship to those in the regular Baker line. They are unique examples of fine 








design and craftsmanship. 


The Manor Howse 
35.3 Madison Avenue 
New York City 


A Special pi visic n oy ’ Baker Femucheve, Ine. Designed fo Give Yoeevatars a 
Sou vee fer Fenat Mand Made and Cecslor Fished Rep reductions, 
IN CHICAGO ~ at Knapr & Tusss. Inc. — Mercuanoise Mart 


Makers of America’s Finest Eighteenth Century Reproductions 


INTERIORS 
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FAY Headquarters Bo he ee LEED 3 
for BROADLOOMS bi EB he, EE <i , es i Ee pe 

—widest range of qualities and : g ; 

colorings. Prices to meet any situa- 

tion. Fast cut service from stock 

FOR THOSE WHO WANT 

WHAT THEY WANT WHEN 

THEY WANT IT — from Fay 


Headquarters in New York or 
Philadelphia. 


FAY CARPET CO., INC., 515 MADISON AVENUE (S.cc') NEW 


Street 














































































































8 48 


, RAMEN aT 


Ti MEO PRS: 


eesr 








a 
ee ERT 
































We Rise 


to an Emergency 


MERICA has always thrived on difficulty. Time and again in our 

history American ingenuity and determination, faced with eco- 
nomic dead-ends, has made a virtue of necessity and emerged tri- 
umphantly, better off than before. 


It is happening again. Subjected to unavo‘dable restrictions imposed by 
national defense, the fine fabrics manufacturer has been stimulated 
instead of stifled by the challenge . . . and is now producing fabrics 
in the unrestricted classifications of a quality, beauty and distinction 
never before attained by these humbler materials. 


Scalamandré’s position with regard to the restricted silk yarns is more 
fortunate than most, it is true. Our stocks of silks, processed prior to 
government restriction, together with purchases from smaller weavers 
who prefer to sell than to finish, have enabled us to maintain adequate 
supplies of all our designs for those who insist cn pure silk. 


But in addition to this, we have also given concentrated attention to 
the development of printed fabrics to a point where we can take as great 
pride in them, and assign them as honored a place in our lines, as the 


magnificent pure silk fabrics for which Scalamandré is traditionally 
distinguished. 


We urge those who have not yet acquainted themselves with what 
can be done with these fabrics under the stress of a national emergency, 
when they receive the attention of master designers and weavers to 
inspect the Scalamandré interpretations at their earliest opportunity. 


Scatamandré S$bhks 


MANUFACTURERS OF FINE DRAPERY AND UPHOLSTERY FABRICS & TRIMMINGS 
598 MADISON AVENUE * NEW YORK « Also BOSTON * CHICAGO « LOS ANGELES 








Hy NE URNITURE 
IN THE ‘#RENCH ‘C/RADITION 


BRUNOVAN, INC. 


SYLVAIN BRUNO, PRESIDENT 


383 MADISON AVENUE, NEW YORK 
LOS ANGELES: CHAS. H. JOHNSTON »* 916 S. Figueroa St. 
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Quality ... seen and unseen 


When it comes to convincing clients, Quality 
is of two kinds .. . the one they see, feel, 
accept themselves; the other, the hidden 


quality that is explained or pointed out. 


Palmer & Embury Upholstered Furniture is a 
solid guarantee of both. Quality beyond 
question . . . seen and unseen, That is 
the tradition — seventy-five years old — of this 


famous line, now at Stiehl’s. 


Bring or send clients to see these distinctive 
designs in their new setting at Stiehl’s. 


A. H. STIEHL FURNITURE COMPANY 


28 West 20 - factory distxttulors « New York 
stmce 1909 
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